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Dear Neighbor,

On behalf of the Wawa family, thank you for this opportunity to introduce 

our Company to you.  We are extremely excited to fly south and begin our 

journey in our new Wawa-land.

At Wawa we are committed to being a good neighbor and to becoming an

integral part of each community we serve. For so many customers, Wawa

associates have become the smiling faces that greet them by name and send

them on their way every day. It’s a bond between associates and customers

that feels like friendship - that even feels like family. And as our Wawa family

grows, we continue to recognize the important role we play in our customers’

lives. That’s why we remain committed to the six core values on which our

company is based.

As part of the Wawa family, each of our associates understands and embraces

these values, fostering the Wawa philosophy and our commitment to the

customer in everything they do.

So this is my commitment to your community: Wawa will delight you with the

highest quality products served as quickly and easily as possible. And, we will

strive to simplify the lives of all of our customers and to bring smiles to each

of their faces. So, whether you stop in for your morning cup of coffee and 

hot breakfast sandwich, for your lunch break for a built-to-order hoagie, 

with the kids for afternoon snacks or a freshly made smoothie, or to satisfy 

a late-nightcraving for a toasted wrap or soup, we are committed to serving you 

24 hours a day, 7 days a week.

The Wawa story is one made up of millions of magical moments that have 

made Wawa the living brand it is today.  We have so much to offer the Florida 

community and look forward to building the lasting community partnerships 

here that we form in each community we serve.  

Sincerely,

Howard Stoeckel

Wawa President and CEO
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The Wawa Facts

   Description:	 A	chain	of	over	570	convenience	stores	(259	offering	gasoline),		Wawa	stores	are	
		 located	in	Pennsylvania,	New	Jersey,	Delaware,	Maryland	and	Virginia.		The	stores	offer	

a	large	fresh	food	service	selection,	including	Wawa	brands	such	as	built-to-order	
		 hoagies,	freshly-brewed	coffee,		the	“Sizzli”	--	a	hot	breakfast	sandwich,	Wawa	Wraps	

and	fresh	produce.		Wawa	Food	Markets	carry	more	than	6,000	items	including	
		 groceries,	tobacco	and	candy.		Wawa	offers	surcharge-free	ATM’s	and	began	opening	

stores	with	gasoline	operations	over	ten	years	ago	in	an	effort	to	provide	customers	with	
a	total	one-stop	shopping	experience.

   Leadership:	 Howard	Stoeckel,	President	&	Chief	Executive	Officer
		 Richard	D.	Wood,	Jr.	Chairman

   Ownership:	 Wawa	is	privately	held;	all	stores	are	company	owned	and	operated

   Wawa Logo:	 “Wawa”	is	a	native	American	word	for	the	Canada	goose	
		 that	was	found	in	the	Delaware	Valley,	thus	the	use	of	the	
		 Canada	goose	on	Wawa’s	corporate	logo.

   Store Hours:	 24	hours	a	day,	365	days	a	year

   Employees:	 17,000

   Highlights:	 •	 Serves	more	than	400	million	customers	annually
		 •		 Brews	over	195	million	cups	of	our	award-winning	coffee	each	year
		 •		 Builds	more	than	60	million	built–to-order	hoagies	annually

   History:	 Wawa	has	over	200	years	of	history	in	American	business.		Wawa,	Inc.,	a	privately	held	
		 company,	began	in	1803	as	an	iron	foundry	in	New	Jersey.		Toward	the	end	of	the	19th	

Century,	owner	George	Wood	took	an	interest	in	dairy	farming	and	the	family	began	a	
small	processing	plant	in	Wawa,	Pa.,	in	1902.		The	milk	business	was	a	success,	due	to

		 	its	quality,	cleanliness	and	“certified”	process.		As	home	delivery	of	milk	declined	in	the		
early	1960’s,	Grahame		Wood,	George’s	grandson,	opened	the	first	Wawa	Food	Market		
in	1964	as	an	outlet	for	dairy	

		 products.		Today,	Wawa	
		 operates	more	than	570	stores.
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Core Values

Our Core Purpose: 
Why we exist?  
To simplify our customers’ daily lives.

Our Core  Values: 
What we stand for:
Over 200 years and a multitude of changes 

Wawa’s six core values have remained the 

same. The core values of  Wawa are to value 
people, delight customers, 
embrace change, do things 
right, do the right thing, and have a 

passion for winning.  They are our compass and the guiding principles behind everything 

we do.  As times have changed we have made a commitment to remaining relevant to our customers 

by staying true to our six core values.  They are the link that bridges all chapters in our Wawa story 

and makes us who we are today.
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Wawa’s Florida Store Design 
and Architecture
Wawa has created a fresh, new look for Florida. This brand new store design includes our upscale, 
state-of-the-art store features, but has a special new look just for Florida. The new prototype, 
which is the standard design for Wawa’s new Florida stores, was designed by Coleman Brandworx 
(Cbx) based in New York City and Cuhaci and Peterson, a local Orlando firm with 30 years in the 
retail market.  

The design principles were developed to support and showcase Wawa’s appetizing offer 
and inviting customer experience. Some of the exterior features include:
•	 Visibility	to	food	service	through	glass	–	floor	to	high	ceilings
•	 Colors,	materials	and	textures	that	compliment	the	look	and	feel	of	the	“Sunshine”	state
•	 Careful	attention	to	building	design,	lighting	and	landscaping	

Inside of the store, fresh food and appetite appeal take center stage with:
•	 Kitchen	area	is	a	focal	point	featuring	food	service,	fresh	beverages	and	fresh	express	case
•	 Digital	signage	highlights	the	offer	in	a	fun,	appetizing	way
•	 Abundant	natural	light,	modular	displays	and	shelving	for	an	open,	uncluttered	look
•	 Warm	Florida	materials	and	colors,	inviting	and	comfortable
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awa, Inc is headquartered in

Wawa, Pennsylvania and 

currently operates a

chain of over 570 convenience

stores in a five-state area,

including New Jersey,

Pennsylvania, Delaware,

Maryland and Virginia.

The company was founded 

in 1803 in New Jersey, and

incorporated in 1865 as the

Millville Manufacturing Company,

a textile company with mills in several

states and sales offices across the country.

Over 100 years ago,Wawa’s original dairy

farm was built on land located in a rural

section of Pennsylvania called Wawa,

which was named from a local Native

American tribe in honor of their favored

game – the Canada goose.

In 1902, George Wood, Millville’s owner,

opened a small milk plant in Wawa, PA,

which specialized in processing; and the

home delivery of “doctor certified” milk.

Wawa dairy products have always enjoyed

an excellent quality reputation. In the

1960’s, Grahame Wood, George Wood’s

grandson, recognized the changing trends

in the marketplace.Textile manufacturing

was moving out of the area, and the need

for the home delivery of milk had declined

dramatically. Consumers were discovering

supermarkets, and shopping patterns were

changing. He realized that these changes 

represented an opportunity for a new 

distribution outlet for Wawa dairy products.

Grahame Wood was determined to

embrace change and meet the evolving

needs of the community. On April 16,

1964, the first Wawa Food Market 

opened in Folsom, PA. Throughout 

Wawa’s evolution the core values of the

company have remained the same. Today 

Wawa is not only the name of the thriving

company but a symbol of the company’s

culture. Just like a majestic flock of

Canada geese flying synchronously in 

“V” formation,Wawa employs the principles

of teamwork, group consensus and

encouragement in the company.

The Wawa dairy has also continued to

expand and has produced fine quality

products for almost a century. Today,

this facility includes state-of-the-art 

dairy processing equipment, fleet 

maintenance facilities and a warehouse

complex that processes more than 

92 million quarts annually.

Wawa Food Markets are highly specialized

convenience stores that emphasize food

service and superior quality perishable

products. Wawa’s own brands include a 

complete line of fluid dairy products and

a range of cold beverages such as tea,

100% fruit juices and lemonade. Wawa 

brands also include award-winning,

freshly brewed coffee, hot and cold

built-to-order sandwiches, hoagies,

Wraps, fresh bakery products,

Sizzli® breakfast sandwiches,

hot soups and sides.

Wawa’s signature branded

coffee, introduced in the

1970’s, is now one of the most

popular Wawa products. It is a

true proprietary, private label blend,

available only at Wawa stores. Wawa is

unrivaled in the amount of coffee varieties

we offer our customers. The company

prides itself in delighting customers and

having something to please every palate.

Wawa’s varieties include regular, decaf,

flavored coffes and varietals from around

the world. Wawa customers enjoy more

than 195 million cups of freshly brewed

Wawa coffee each year. Wawa is the single

largest purveyor of freshly made and built-

to-order sandwiches and hoagies in the

Delaware Valley. Today,Wawa sells over 54

million built–to-order hoagies annually.

In fact, Wawa was instrumental in having

the “hoagie” named the Official Sandwich

of Philadelphia.

Wawa’s addition of gasoline to our new

stores is part of our ongoing commitment

to offer value and convenience to our 

customers. Each Wawa store featuring

gasoline provides an average of 16 fueling

dispensers and receives gas deliveries every

day. Surcharge-free ATMs contribute to

convenience for our customers as well.

Most Wawa stores are open 24 hours a

day, 7 days a week, 365 days a year At

Wawa, our core purpose is to simplify 

the lives of our customers.

W
The    Story
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Perhaps, before Wawa ushered in this new age of enlightenment, 
you may have called it a sub. Or a hero, a bomber, a poor boy, 
a grinder, a torpedo … or even a rocket.  But after today, you’ll 
call it a hoagie.

Fundamentally, hoagies are sandwiches filled with fresh meats 
and cheeses, as well as lettuce, tomatoes and onions, topped 
off with a dash of oregano on an Italian roll. But ask a hundred 
people what makes a hoagie and you’ll get a hundred different 
answers, because each is built to order, to reflect the unique 
tastes of every individual.  It is the Rorschach test of sandwiches.  
To get the measure of a person, look inside their roll – Is there 
extra meat or extra cheese?  Mayo or oil? Oregano, and hot pep-
pers or pickles? These things speak volumes.

Predictably, such a unique sandwich had a unique beginning.

A Bit About Hoagie History 
With more than 60 million sold annually in a variety of sizes- 
even toasted, hoagies are becoming synonymous with Wawa in 
Pennsylvania, New Jersey, Delaware, Maryland, and Virginia.  
But it all started in Philadelphia. 

During the Depression, out-of-work Philadelphian Al DePalma 
went to Hog Island near the Naval shipyards in South Philadel-
phia to find work. When he saw the shipyard workers on a lunch 
break wolfing down their giant sandwiches, his first thought 
was, “Those guys are a bunch of hogs!” Instead of applying for 

a job at the shipyard, 
DePalma opened a 
luncheonette that 
served big cold cut 
sandwiches, listed on 
the menu as “hog-
gies” for the gentle-
man who served as 
his inspiration.  

During the late 1930s, 
DePalma joined forces 
with Buccelli’s Bakery 
and developed the perfect 
hoagie roll – an eight-
incher that became the 
standard for the modern-
day hoagie. By World War 
II, DePalma turned the 
back room of his restau-
rant into a hoagie factory 
to supply sandwiches 
round the clock to work-
ers at the shipyard. At this 
time, DePalma became 
known as “The King of 
Hoggies.” At some point 
after the war, the “Hog-
gie” became the “Hoagie.” Catching onto a growing trend, as the 
hoagie became a favorite in Philadelphia, Wawa Food Markets 
began selling built-to-order hoagies in the late 1970s. 
To solidify the status of the Hoagie as the sandwich of choice 
for our customers, since the early 90’s, Wawa has hosted Hoagie 
Day; a special annual event where associates volunteer to help 
build and serve a giant hoagie in excess of 500 feet. 

Wawa Hoagie Day History
Wawa sponsored the first Hoagie Day as part of Philadelphia’s 
Welcome America! Festivities in 1992, with a 500-foot hoagie 
that was served free to the public.  That year, Mayor Rendell 
proclaimed the Wawa hoagie the Official Sandwich of Philadel-
phia.  At Mayor Rendell’s request, Hoagie Day became an an-
nual event as part of the Welcome America! celebration in 1993.  
During each Hoagie Day event, Wawa would build and serve 
hoagies of enormous proportions and celebrate Philadelphia’s 
most famous sandwich in the city where it was born.

After a successful 10-year run in Philadelphia, Wawa Hoa-
gie Day went to Richmond, VA for the first time in July 2002.  
Thousands of festival-goers turned out at Friday Cheers to help 
consume the largest hoagie Virginia had ever seen, at 1,000 feet.  
So how could we top the success of that celebration?  How about 
adding another 776 feet of hoagie?  On July 18th, 2003 Wawa 

What the Heck’s a Hoagie?
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associates built a 1,776-foot-long hoagie.  Each year, a portion 
of proceeds from in-store sales went to regional charities, and 
local organizations, and local heroes -like firefighters and police 
officers squared off in hoagie-building contests to win donations 
from Wawa to their favorite causes.

2005 was the year that Wawa set its sights on Fleet Week. The 
company served a 4,000 foot-long hoagie to military personnel 
and their families on October 12, 2005.  

On October 15, 2006, Hoagie Day was held at the parade 
grounds of the Naval Station in Norfolk, VA. Wawa again held 
Hoagie Day as part of the Fleet Week Celebration and built a 
hoagie one-mile long.  That’s 5,280 feet!  The 2006 Hoagie Day 
was also the stage for the first ever half-marathon hosted by the 
Navy and open to the public, and the public was able to enjoy 
part of the one-mile long hoagie.

Wawa Hoagie Day Returns to Philadelphia
After 10-year hiatus, Wawa brought Hoagie Day back to the City 
of Philadelphia for the 2010 Welcome America! Festival.  On 
June 30th, 2010 Wawa celebrated its title sponsorship of Wel-
come America! by hosting the biggest and best hoagie day yet 
right at the steps of the Philadelphia Museum of Art.

As a day that celebrated Philadelphia classics, the event featured 
the building and serving of a 1 ¼  mile long hoagie, and screen-
ing of the classic movie Rocky at the conclusion of the Hoagie 
Day Festivities. 

A Hoagie for Every Appetite
Wawa hoagies are truly unique not just because of their ingredi-
ents, but because of the skill and love put into every hoagie built, 
and because of Wawa’s unparalleled hoagie passion and expertise 
for building and serving hoagies.  So whether it’s the Junior®, 
Shorti®, Classic size , or even one mile long–  the hoagie is like 
no other culinary creation!  Enjoy your hoagie, your way, at your 
Wawa today. 
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Wawa Fun Fact Sheet 
 
Did You Know… 
 

• Wawa is the Lenni-Lenape name for a Canada Goose?   
It’s true. Over 100 years ago, our original dairy farm was built on land located in a rural 
section of Pennsylvania called Wawa, which was named from a local Native American 
tribe in honor of their favored game - the Canada Goose.  

 
• The Canada Goose has become a symbol of the very best attributes of our 

company? 
      Just like a majestic flock of Canada Geese flying synchronously in "V" formation, we 

employ the principles of teamwork, group consensus and encouragement in our company. 
We think it's the only way to fly.   

 
• Wawa has over 200 years of history and tradition?  

Wawa began in 1803 as an iron factory in New Jersey.  Then in 1902, Wawa became a 
processing plant, then a dairy and in 1964 the first Wawa convenience store was opened.  
Today Wawa operates more than 570 stores in Pennsylvania, New Jersey, Delaware, Maryland 
and Virginia. 

 
Stunning Statistics… 
 

• Wawa has 18,000 Associates, enough people to fill the Orlando Magic’s Amway Center to 
more than 90% capacity. 

 
• Wawa sells more than 60 million built–to-order hoagies annually—enough to stretch 

between Tampa and Orlando more than 50 times. 
 

• The 195 million cups of coffee Wawa sells each year could fill Shamu’s tank more than 11 
times over.   

 
• Wawa serves more than 400 million customers annually, more than 20 times the 

population of the state of Florida.   
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