
 

Introduction 
 

On April 4th after the market close NASDAQ hosted an investor update presentation with NXT=ID management 
and facilitated by SoundView Technology Group. A transcript is included here and a replay is available at the 
following link: http://edge.media-server.com/m/p/c8nomvhy  

We have also included the slide deck at the end of this document for easy reference. 

Presentation Transcript 
Steve Waite, Director of Strategy 

 
Thank you very much. Good afternoon and welcome to the NXT-ID Webinar. I am Steve Waite, director of 
strategy at SoundView Technology Group and I'll be the moderator today. Joining us are three key 
executives of the company. We have CEO and co-founder Gino Pereira, who is going to talk about the 
operating results and give us a strategy update on the company.  
 
We've also got a director, Stan Washington, who has 25 years of experience in the payments and financial 
services area. Formerly of American Express. Ran the consumer and commercial divisions, there, and was 
responsible for the Western part of AmEx in the states for 17 years.  
 
And we also have Mike Remedios from WorldVentures, who is the director and chief technology officer. 
Mike has extensive experience in this particular segment. He used to be on the Technology Board of eBay. 
Was involved with PayPal and Skype and was formerly at Wells Fargo credit card division. So we have a great 
lineup, and we hope to have a very engaging overview and presentation of NXT-ID.  
 
People that have been following the company for a while may have been following the company since the 
IPO in August of 2011. There have been a lot of changes at the company. A lot of exciting things going on 
today. We want to get into some of the issues and address them. I will be moderating this presentation and 
also doing some Q&A afterwards with the speakers.  
 
I will note that the presentation will be available for replay on NXT-ID's website later this week and you'll be 
able to view that at your convenience. You can follow along with the slides on your screen. So with that short 
intro, we're going to kick things off today with Gino and a short overview of the company and where we are 
today. 
 

Gino Pereira, President & CEO 
 

First before we begin, I would urge you all to read this slide, which is a cautionary note regarding forward-
looking statements. [Reads safe harbor statement]  
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So with that said, we'll kick off into the first slide here. For those that are not familiar with NXT-ID, we are 
basically a technology company with extensive experience in biometric identity verification, and particularly 
facial recognition and voice technologies. We're experts in security and privacy, and encryption and data 
protection, and we have intellectual property in the payments field, and particularly the modern payments. 
And we have a portfolio of registered and pending patents that we will also talk about. 
 
In terms of an update, for those that are familiar with the company, we launched our first product around 
the middle of last year (2015). It's a product called the Wocket, which is the world's first smart wallet. The 
product was launched to very good critical acclaim. It was the first proof of our technologies in a physical 
platform.  
 
We were going to do a significant rollout of the product in the last quarter of last year. What actually 
happened was that we did the introduction of EMV chip cards by the banks (which are those little chip cards 
that you now see on cards that you have). It meant that the Wocket, as it was released, would not work at a 
number of important locations with major stores, because they had changed the new technology. So rather 
than roll the product out as an incomplete product, we elected to pull back and modify Wocket, which we 
have done and are in the process of doing.  
 
We have modified version 2 Wocket to include near field communication. And near field communication is 
what Apple Pay uses when you tap to make a payment on certain terminals. Now most terminals that are 
configured to use chip technology are also configured to use NFC, so our intention is to bring you the most 
complete, reliable product that's available, and by adding this technology, we believe we'll do that.  
 
Our current inventory includes the hardware necessary to make NFC transactions as well as regular 
magnetic stripe transactions. The operational aspect of that, though, depends on us finalizing our 
agreement with certain banks and major credit card processors, and we are in the process of going through 
those negotiations and enabling that side of the technology. Thereafter we expect that to work.  
 
I think the other pertinent question, right now, is about our 10-K. We did file an extension for our 10-K that 
was due a couple of days ago and that extension is not for any reason other than at the end of December we 
had two transactions (a strategic transaction and a financing transaction) that involved some advanced 
technical accounting issues; and so, getting a resolution on the correct treatment of those accounting issues 
(and I should stress that these are non-cash issues — they're accounting book issues) is taking a little bit 
longer to finalize. And once those are finalized, we anticipate filing our 10-K within the extension period 
allowed by the FTC.  
 
Moving on to the next slide — why we are in this business and what we are trying to do. NXT-ID exists to 
protect your personal security, primarily in the mobile space. The problem is it's an epidemic that's been 
going on for many years and has some huge numbers. I mean, if we look at the chart right now, there's $16 
billion a year in fraudulent transactions and there's about 13 million people a year that are victims of identity 
theft. So it's really a drain on the economy. It is why the banks have introduced chip technology. We believe 
that our technology takes that one step further, and can further improve security amongst individuals.  
 
So what exactly is our technology and what is Wocket? Our primary technology is encompassed by several 
points. One of them is we have a proprietary wireless magnetic stripe technology, so we are able to do 
payment transactions over a magnetic stripe format (not near field communication) without technology, 
and that can go into various different form factors. We have a secure chip that is capable of generating one-
time use encrypted tokens for EMV-like security; so we have the ability to generate these tokens that 
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protect and disguise your actual payment information so that they're not available to anyone that may hack 
into your information.  
 
Importantly in the field that we're in, we're experts at very low-power technology. That's come out of our 
previous background, where we did a lot of work for the Department of Defense for products in areas where 
there was no electricity, so low power is really very important. In connection with security, our technology 
is intelligently connected. That means connections are protected and they're not cloud dependent, so 
there's nothing floating around for anybody to go and grab. We're incorporating near field communications, 
payments, and data transfer, and we have proprietary encryption and biometric authentication. So really 
our technology is around ways to make payments and ways to protect the payments that are made.  
 
How does this work today? What does the landscape look like for the future? Well, if we look at the point of 
sale terminals that are out there, there are about 13 million that are available today in the United States. To 
the left, today, we have Apple Pay, Android Pay, and Google Pay. These work on phones using NFC 
technology. Currently NFC technology only works at approximately 10% (and maybe a little bit more, 
because it's increasing at the moment) of terminals. So it's a growing technology, but today you'd be out of 
luck if you tried to use it at probably in excess of 80-90% of places where you would like to make a payment.  
 
With our technology, we have the capability, particularly once we have our NFC installed, to have our 
payments accepted at 100% of merchants, and you can see three different form factors or uses of our 
technology on that slide. One is with our tradition Wocket, where all your information is stored in a wallet; 
in a new electronic form of wallet from which you can make payments. The second one is a stand-alone card, 
which we'll be talking about, from which one can make payments. And the third is the implementation of 
our payment technology on a phone in order to make magnetic stripe payments on a phone.  
 
That's very similar to [what you see] on the right. That's Samsung Pay. Samsung Pay can make NFC 
payments, and they can also make magnetic stripe payments through a technology that they acquired from 
a company called LoopPay. So with our technology, we have the ability to reach the same number of 
merchants that Samsung Pay does, and we have the ability to do that in a number of different types of 
formats.  
 
We're disrupting the space through innovation, so you could take your Wocket and you could make an NFC 
transmission. You could communicate with a phone through Bluetooth. And you can use your Wocket card 
to make a dynamic stripe payment, just like a regular credit card.  
 
The Wocket, itself, is a physical wallet that has space for cash and your identity. That's important, because 
there's nowhere to put your driver's license on your cell phone. It digitally stores and receives thousands of 
records. You can access it with a pin, and any card with a magnetic stripe can be enrolled in Wocket today. 
It is capable of generating tokens, and the battery life on Wocket is outstanding. It's at least six months 
between charges, which is something that can't be said of most portable devices today.  
 
One of the most significant developments that we have entered into was in December with a company 
called WorldVentures. I would ask Mike Remedios to tell us a little bit about WorldVentures and what this 
collaboration is about, and I can tell you, from our standpoint, how important it is to us. Are you there, Mike? 
 

Mike Remedios, Director 
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Yes, this is Mike. Maybe I should explain a little bit about WorldVentures, first, because not everybody will 
know who we are. I previously come from companies like Expedia, Travelocity, and Lastminute.com. And in 
the financial sector, PayPal and Wells Fargo Bank.  
 
In this sector WorldVentures is a travel club, which is growing really quickly through a couple of methods. 
One is through multilevel marketing and the other one is through social. The company is now in 28 countries 
and growing pretty quickly. We have about a half million, or more, active members that are growing at about 
50,000 to 100,000 new members per month, and the company has been doubling, typically, year over year. 
So it's a really viral business and a very engaged product.  
 
What we were looking for — the pain point we were trying to deal with — was finding a traveler-companion. 
Something to make traveling easier, better, more enjoyable, more connected, more social for all of our 
members, and also for those people that they chose to socialize with.  
 
And so for about a year, we were looking for initially a card to co-brand to bring the financial side into the 
ecosystem, and after a year of looking at co-brands, as well as probably every competitor to the NXT 
products, we got into a conversation and said, "Wow. This is a perfect relationship, here, because we have 
the growth in terms of acquisition of customers, so we have a demand, and we need a product, and NXT has 
a product looking for demand." It was like the perfect marriage.  
 
But what we wanted was something that was probably a little different from the Wocket product that was 
in market at the time, and after talking to the execs (and I'll disclose them — also on the board of NXT) we 
came to the realization that we needed a unique product for WorldVentures, and so much to the benefit of 
both companies, we came up with a product that really is, to put it simply, a smart card to go with our 
smartphone and our app.  
 
People [don't have] power or the phone with them all the time, so the card would be a great way for them 
to be able to continue to enjoy, as we call it, making a living living, or fun, freedom, and fulfillment (all the 
things that you see in the slide, there), with a card that is waterproof. That can do a lot of things that you 
need to continue to enjoy life to its full while out and about all around the world.  
 
That unique product would help us with our members' product value. It would also help us with member 
growth, and there's more stuff to come that we can't talk about, yet. And also retention, because people get 
to see how really slick the product can work for making their travel experience really lower stress; not just 
from the risk of fraud, but also from just the ease of being able to enjoy everything. If the card's waterproof, 
you don't worry about the phone when you're out splashing around the pool and so forth. We really thought 
that this was a great way to continue to innovate at scale. 
 
In fact, we like the product so much that we've come up with, that we decided to invest, and I think it's public 
knowledge that we've invested $2 million in the company, and also that we've made an initial order of about 
$15.2 million for the remainder of this year, and depending on demand, we'll see whether we need to get 
more. We know that our client base is extremely interested and excited about it, and so that product is likely 
to come to market later on in the year and depending on how well it does, we're looking for continuing to 
innovate and continuing to scale that as a strategic part of our product set. Gino, do you want to comment 
about any of the importance from your side? 
 

Gino Pereira, President & CEO 
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Sure, absolutely. So we're absolutely delighted with WorldVentures because one, it's a unique product that 
we're making for WorldVentures, but in terms of strategy for NXT-ID, it's the beginning of looking at B2B 
relationships as a way to scale distribution for our technology.  
 
We're not just a Wocket company. Wocket is a product, and an important product for us, but fundamentally 
we're a technology company and we're looking at ways that we can leverage our technology over the widest 
possible range of opportunities. The WorldVentures alliance for us is the first of those types of 
arrangements, and it's exclusive to WorldVentures in their particular space, but it's the beginning of us going 
through our plan of expanding on business-to-business relationships. 
 
Actually, I'd ask Stan Washington, who's helping us with our business development (with his experience at 
American Express), to update us all on what we're doing with the financial industry in that respect.  
 

Stanley Washington, Director 
 

Thank you, Gino. This is Stan. And I agree. I think the WorldVentures opportunity is a great example of how 
we are aggressively shifting NXT's focus on revenue growth and opportunity around some of these very 
relevant business-to-business opportunities themselves.  
 
There are, I think, a number of very exciting partnerships that are on the horizon. First, we're talking right 
now about smart cards. There is really, from our perspective, a wide-open opportunity for us within many 
of the financial services companies. We're actually in very advanced discussions with many of them now.  
 
We're talking to everyone from American Express, Capital One, Chase, and Visa to other folks in the 
marketplace and I'm happy to state that we are in some extremely advanced conversations with at least two 
of those companies, today, to focus around opportunities to drive card member loyalty; to drive the 
customer experience; [and to drive] more profiled and predictive data management and capture. Real 
significant opportunities in being able to position some of these financial services companies and their 
products into the future. So I think it's a really exciting time in terms of how we are really shifting and driving 
our focus around the utilization of NXT's IT and patents. 
 
We talked a little bit earlier about some of the development that's happening with the point of sale 
technology; specifically as it pertains to the mobile space. We are also in very deep discussion, now, with a 
potential partner in that area; a top three global mobile provider that we hope we'll be able to share publicly 
sometime as we get into the beginning of the third quarter.  
 
Gino, I would just add that I think the platform that was built out of Wocket, the strength of the technology, 
and the company's DNA, biometrics, and miniaturization has really helped position us to be able to have 
some pretty significant strategic partnership opportunities which we think will really start to come to the 
forefront over the next few months. 
 

Gino Pereira, President & CEO 
 

Thanks, Stan. I couldn't agree more. So a little preview of some of that and some of the form factors that 
we have. So a product that you will see come out of NXT-ID this year is a product that we call a Connected 
Card. Our first product was Wocket, which is actually a wallet replacement that securely carries your 
information. This product is a secure, connected card that is connected with your phone, so your information 
is stored on an app in the phone and you would transfer that to this card.  
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You would use the card to make your payment at a traditional terminal. This card, by the way, can be used 
either in a tap fashion or it can be used in a swipe fashion. And as you see, it's got an e-paper display, so that 
we could even put photo IDs on there. We can put barcodes. QR codes. We have an EMV contact, which we 
use for charging the card, as well as potentially for EMV transactions that is a bank-negotiated item. And 
the card will also include NFC for tapped pay functionality and you can swipe this for payments, as well; so 
there's four potential ways of making a payment with an ISO card that is about 3" x 4" and less than one 
millimeter thick. That, I would stress, is the depths of the technology that we have.  
 
To Stan's point about partnerships with mobile providers, our technology also enables us to embed an 
antenna in a wearable or portable devices, including smart watches and smartphones, to allow payments to 
be made at regular point of sale terminals; not just as you see today. Most of these are done through near 
field communication, but with a much more limited form of terminals.  
 
And we'll discuss a little bit more about this later, but where we see an advantage of this is we could make 
your regular magnetic stripe information transaction, but we also have the ability to encrypt that, as well; 
so you could have encrypted transactions over a regular point of sale terminal and that, of course, requires 
cooperation with the issuer who's going to be getting the payment on the other end to work with us to have 
the decryption side on there.  
 
And so reduction of fraud is possible, and we can accelerate it significantly over the next few years. And this 
technology, by the way, can be applied to online transactions, as well. It doesn't just have to be at a point of 
sale transaction. As we said before, we have other expertise in biometrics; in particular voice biometrics and 
facial recognition. We do actually have a subcontract with Battelle Memorial Institute. We're a 
subcontractor on a billion dollar contract that they have with the Department of Defense and where areas 
of that larger contract pertain to biometrics, we are their go-to small business partner for that technology.  
 
We have in excess of 20 patents pending — the first one which is about to be issued. They primarily revolve 
around tokenization and protection, as well as our payment methodology, voice biometrics, and other 
biometric forms of directed payment. The first patent that is about to be issued surrounds a unique way in 
which we can identify someone making a transaction.  
 
The banks have moved to chip card transactions, which is great, because it does protect the actual 
transaction as it's happening. The trouble is if somebody steals your chip card or uses your chip card, they 
don't know who's on the other end of the transaction. So what we try and do is to make sure that only the 
authorized people at either end of the transaction are involved in making it. So that's the basis of one of our 
first patents.  
 
We use a sophisticated form of risk analysis so that we can, using a number of different features, decide 
whether a transaction is particularly risky or not. And we can also restrict levels of access. So if there are 
certain risk cases where risk is high, we can have certain restrictions to a transaction and we can vary that 
depending on the level of confidence and how safe a transaction actually is. There's also a way that we do 
this with a combination of geolocation and behavioral biometrics. So there's a deep portfolio of patents that 
we have.  
 
In terms of our management team, I've got over 30 years of experience in finance and operations with 
technology companies in the United States, Europe, and the Far East. I've worked for large multinational 
companies and probably over the last 15 years, I've been an entrepreneur and I've done about five different 
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startup companies. A couple of them have turned into public companies. I am an accountant by training in 
the U.K. and I have an MBA with a specialty in finance.  
 
David Tunnell, our chief technology officer, is an expert in biometrics and cryptology. He used to work at 
the NSA, and used to teach courses at the National Cryptologic School. So a lot of where our encryption 
technology has come out of is his mind. Vince Miceli is our chief financial officer, who has deep experience 
with large private and public companies.  
 
The board members — Major General David Gust is on our board. He was formerly in charge of all the 
purchasing in the U.S. Army for communication systems. Mike Remedios, who you've been introduced to, 
is chief technology officer of WorldVentures Holdings and was also a member of the Technology Board for 
eBay, where they also owned PayPal and Skype, as well as working in a number of major corporations, as 
well.  
 
Stan Washington, who's on the call, is formerly of American Express and we've already spoken about the 
extensive experience that Stan has, both in the payments space and in understanding consumers in the 
payments space and the clients of American Express, which is very relevant to what we do.  
 
And Dan Sharkey is the head of our audit committee. He was the chief management officer and executive 
VP of business development at ATMI, the semiconductor company, that he saw all the way through listing 
on Nasdaq to being successfully sold for over a billion dollars a couple of years ago.  
 
And on our advisory board, we're fortunate to have three very well-qualified members, which I'm proud to 
have, particularly for a company our size. Lawrence Flanagan is currently the president and CEO of AARP 
Member Services. He was formerly the chief marketing officer of MasterCard Worldwide. He's also a former 
Procter & Gamble employee, as well, so tremendous marketing experience there.  
 
Ken Moy is the director of global payments and emerging commerce at Subway. He was formerly head of 
emerging payments at MasterCard Worldwide, and what's gratifying about Ken being on our advisory board 
is that with his experience at MasterCard, having seen all the different technologies and it being his job to 
identify them, he was kind enough to join our advisory board because he felt that we had something that 
was of value.  
 
And last but not least, Bill Fields, who's the former president and CEO of Walmart retail stores. He was also 
the CEO of Blockbuster and a gentleman with just tremendous experience, not only in retail and distribution, 
but also in sources of purchasing, as well, with all the different products that Walmart purchases from 
around the world. A tremendous asset to the company, so we're grateful for them. 
 
The key takeaways that I would leave everybody with is that we are really a technology company first and 
foremost, and our payment technologies work on most all point of sale terminals. That's something that 
very few people have. Our payment technology can be embedded in smartphones and watches to make 
payments everywhere. We have advanced security with biometrics and EMV-like encrypted token 
technology.  
 
The developers that we have, have over 15 years of experience in cutting-edge biometric development and 
have come from companies that have received approximately $30 million from the U.S. government and 
over 86 awards, which is just a testament to how good they are at development.  
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We're very IP-focused and we're building a significant IP portfolio. The management team has got a proven 
track record in building and operating public companies and successful startups, and the space we're in is a 
multibillion dollar, worldwide payments space, so we have meaningful technology in this space. And that's 
my update. 
 

Steve Waite, Director of Strategy 
 

Very good. We've got about 10 minutes and we had some questions come in through the internet, so I'd like 
to address some of those questions in the time we have allotted. The first thing is looking out over the next 
12 months, [there will be] a great deal of change in the marketplace. There's a lot going [on]. You had to 
basically revamp the strategy and adjust to changes in the market, and last year was a significant market 
shift.  
 
A small company has to move. You don't have a large bureaucracy, so you can move quickly, and you are 
moving quickly. But when we're looking out over the next 12 months, what are some of the key milestones 
that we, as analysts, should be attuned to? What are you hoping to achieve? What are the milestones that 
we need to look ahead toward for this company in the next 12 months? How would you identify those? 
 

Gino Pereira, President & CEO 
 

I think the key milestones for us are going to be additional strategic partnerships that we're entering into 
and we're in discussions with. WorldVentures is the first significant strategic partnership that we've 
executed. I think I would look, this year, for us to introduce at least two more strategic partnerships over the 
course of the year that I expect to be significant. And, of course, by doing so, we should expect associated 
revenues and a move towards profitability for the company.  
 

Steve Waite, Director of Strategy 
 

So strategic partnerships. One particular relevant question which you had to address strategically with your 
executives and your board was the direct-to-consumer area, where initially the Wocket was going to be sold 
direct to consumer and in the process of working on strategic partnerships, the whole B2B strategy unfolded 
and is really starting to develop. How do you view the company morphing from direct-to-consumer to B2B? 
Do you see that as something happening naturally and seamlessly going forward? 
 

Gino Pereira, President & CEO 
 

I think that the direct-to-consumer strategy, in the beginning for Wocket, was necessary for us to get direct 
input from consumers. We needed to get our product out there. We needed to have the technology tested. 
We needed our customer support to hear back from people that were using the product, good and bad, and 
make modifications to the technology. It was a very important feedback loop for us. So we didn't always 
intend to be a direct-to-consumer type company, but that was an important stage for us to go through.  
 
Certainly there is an increased level on B2B. For a small company, direct selling is not an easy undertaking, 
for sure. It certainly requires large sums of money. I think in terms of scalability, B2B makes an awful lot of 
sense. As I said, our strength is [as] a technology company, so what we want to do is to find partners that 
have tremendous distribution that can implement our technology into their ecosystem and make both of us 
successful because of it.  
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Stanley Washington, Director 
 

This is Stan [00:38:39]. If I could add just one piece to that, as well. That would be that Wocket was an 
extremely important proof point for us; for NXT. What it has allowed us to do, I believe, is to have a pretty 
significant product, a prototype in the market that gives us the ability to have something very tangible to 
initiate these strategic partnership discussions. Again, I think our ability to move on some of the milestones 
that you've talked about, Gino, in having two to three major strategic partnerships this year, I think, is totally 
tied to our ability to have had the Wocket in play and something that really gives us a product to build on 
and build around exclusively for these key partners. 
 

Steve Waite, Director of Strategy 
 

Stan, there was a question. NFC has been around for a while. It's starting to gain traction. When you look at 
NXT-ID and you look at NFC and the hardware, the Wocket is equipped to run NFC. When you look at how 
the landscape shifted last year, and you're out talking to the major card companies, how do you see the 
Wocket and NFC all unfolding in the months ahead? How can we get clarity on what's going on out there 
when you're talking to the executives? How do you see things shaping up? 
 

Stanley Washington, Director 
 

I think that's a good question. I'll let Gino pick up part of this, as well, but I think last year, to your point, there 
was a major shift in change in the marketplace. It did have an impact on the positioning of the Wocket and 
to Gino's point earlier on the call, it created some limitations in terms of our ability to roll it out in the way 
that we had initially designed it.  
 
But I think as we move forward, what we're finding is that because of the strengths of our IP and our 
patented technology, we really are poised well in the global marketplace to position the company based on 
some very unique capabilities that many of these strategic partners are looking for. So what I'm finding, as 
I talk to major companies and their top executives, is that there is a high degree of interest and a desire to 
find a company, a technology firm, a partner, that has the ability to execute on some of their strategic plans 
very quickly. 
 
We talked a little about the mobile space. We feel that we are very similar to what LoopPay has done for 
Samsung, and when you look at the marketplace, right now we're positioned, really, as one of the only 
providers that could create a similar technology but also fashion it to be maybe even more robust than what 
is currently in the market. So I think that we're poised really well. I think the initial feedback has been great 
and it has advanced and accelerated our ability to bring some of these opportunities to fruition a lot quicker.  
 

Steve Waite, Director of Strategy 
 

Gino, do you want to add anything to that? 
 

Gino Pereira, President & CEO 
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Yes. I think that in terms of getting clarity on the payments space, I think if you had a definitive answer to 
that, somebody would write you a very large check. There's so many moving pieces and moving parts, and 
it's such a convoluted industry, and there's so many people that have different financial interests in different 
pieces of it; that it's difficult.  
 
Our approach is basically to be an enabler; and what I mean by that is to develop a platform that is not tied 
to one particular technology, because just in the old days of Betamax and VHS (for those that still 
remember), people would say Betamax was technically a better product, but it didn't win. So I think that 
what we have to be able to do is to be able to provide all different types of payment technologies, and leave 
that to the choice of the user of the product as to which they want to use.  
 

Mike Remedios, Director 
 

Steve, could I just follow up with what Gino and Stan both said? Because just like learning about the Wocket 
and how it really allowed us to learn, I think also that we're moving into a new era of being able to have a 
very close partnership with a very large group of consumers; i.e., the WorldVentures team of over 500,000 
people around the world who are giving us feedback, on a very quick basis, of what seems interesting to 
them.  
 
But more importantly, as we roll out hundreds of thousands of product to them, that we'll be getting 
feedback very quickly on what works, what doesn't work, what innovation is actually valuable, what is not; 
and that's a great testing bed for rolling out some of those features to the general NXT product base while 
keeping the WorldVentures product unique. Some of the learnings, there, are going to be even faster in our 
learning cycles than doing it with the traditional consumer marketing approach.  
 
For example, the concept we have of smart card to go with smartphone is to make the card a lot more 
intelligent; not just secure, but also intelligent, responsive, and relevant to the customer; and we're going 
to be using it for things like a wireless check-in. You know that PayPal tried that a little while back and that 
we think that we have a better way to be able to launch that market into the public, especially with the 
adoption and the engagement model that we have. So watch this space.  
 

Steve Waite, Director of Strategy 
 

And Michael, our last question was directed toward you and you kind of hit on it, but when you think of the 
technology and the marriage of the technology with WorldVentures, it seems like a really great opportunity 
for these two companies going forward.  
 
So we look for some exciting things to happen in the year ahead. Again, we thank everybody for their time, 
today. There will be a replay of this webinar on the NXT-ID website within the next couple of days. Thank 
you very much, and have a great day. 
 

Gino Pereira, President & CEO 
 

Thank you, everyone. 
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Certain matters discussed in this presentation and management’s statements related thereto contain forward-looking

statements that involve material risks to and uncertainties in our business that may cause actual results to differ materially

from those anticipated by the statements made herein. Such risks and uncertainties include, among other things, our ability

to establish and maintain the proprietary nature of our technology through the patent process, as well as our ability to

possibly license from others patents and patent applications and maintain such licenses necessary to develop products; the

availability of financing; our ability to implement our long range business plan for various applications of our technology; our

ability to enter into agreements with any marketing and/or distribution partners; the impact of competition; the obtaining

and maintenance of any necessary regulatory clearances applicable to applications of our technology; and management

of growth and other risks and uncertainties that may be detailed from time to time in our reports filed with the Securities and

Exchange Commission. This presentation does not purport to be an analysis of the Company's financial position.

This presentation does not constitute an offer to sell or a solicitation of an offer to buy securities nor does it constitute an offer

or solicitation in any jurisdiction in which such offer, solicitation or sale would be unlawful prior to registration or qualification

under the securities laws of any such jurisdiction. Any such offer may only be made pursuant to a registration statement or

pursuant to any exemption from registration, if available. No general solicitation whatsoever is made or intended hereby.

Cautionary Note Regarding Forward Looking Statements
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Company Background
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www.nxt-id.com

• Founded in 2011, NASDAQ listed in 2014 (NXTD)

• Background in technology development for Government and

Corporate

• Extensive experience in:

> Biometric Identity Verification

> Security and Privacy

> Encryption and Data Protection

> Payments

• Portfolio of registered and pending patents



The Market Opportunity

12.7 Million
Identity Fraud Victims

$16 Billion
Fraudulent Transactions

Confidential/Not for distribution 4

2014



Our Technology

www.nxt-id.comwww.nxt-id.com
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Our Technology

• Proprietary (WiMag) Wireless Magnetic Stripe

• Secure Chip capable of generating one time use 
encrypted tokens for EMV like security

• Ultra Low Power Technology

• Intelligently Connected – Not Cloud Dependent

• Near Field Communication Payments and Data Transfer

• Proprietary Encryption & Biometric Authentication

www.nxt-id.com
6



www.nxt-id.com

< 10% of Merchants
ApplePay & AndroidPay

100% of Merchants
Ref: Mark Hung, Gartner Research

7

Pay using existing POS technology

100% of Merchants

NXT-Pay



Disrupting Through Innovation
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BLE
Wocket communicates
with any BLE enabled 
Smartphone

NFC
Payment is made using Wocket’s
onboard transmitter

Mag Stripe
Use WocketCard with
dynamic mag-stripe to
pay just like a normal card



The Wocket

www.nxt-id.comConfidential/Not for distribution 9

• Physical wallet with space for cash and ID 

• Digitally store & retrieve thousands of records – leave your cards at 
home

• Biometrically secured with your unique voiceprint (VoiceMatch®) or 
a pin

• Any card with a magnetic stripe… Most anywhere they are used 
today…

• Capable of generating one time use encrypted tokens for EMV like 
security

• Touch screen display shows passwords, barcodes and more

• 6 months between recharges of the Wocket’s battery

• Entirely standalone - no smartphone or internet connection required 

• Interchangeable accessories and styles for all tastes and occasions



www.nxt-id.com
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World Ventures Alliance

WorldVentures Marketing, LLC is the leading international direct seller of vacation club memberships 
and helps people achieve more fun, freedom and fulfillment by offering DreamTrips™ memberships, 
which include premium vacations at reduced prices. WorldVentures is a privately held company based 
in Plano, Texas, with active Representatives and members in 28 countries

There are currently over 500,000 DreamTrips Members, with tens of thousands of new members 
joining every month. The vision of WorldVentures’ executive team is to make the smartcard available to 
every existing member and eventually, a general global consumer market.

On December 31, 2015 World Ventures entered into a strategic alliance with Nxt-ID to produce a 
custom smartcard for World Ventures with unique features and Nxt-ID has received a purchase order 
for up to $15 million for the World Ventures Smartcard. The purchase order calls for equal monthly 
deliveries with a value of $2.5 million a month from July to December 2016. 



A Connected Card

www.nxt-id.com
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BLE
Card communicates with any BLE 
enabled Smartphone using the 
companion app

Traditional POS Terminal
User’s can swipe or tap to pay 
using both NFC
or WiMag



www.nxt-id.com
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Connected Card

NFC
Wireless Connectivity and 
Tap & Pay Functionality

EMV & Wireless Charging
Contact EMV and Contact Based 
Charging System

E-Paper Display
Always on E-Paper display for card 
details, QR Codes, and Photo ID



WiMag Embedded in Phone

www.nxt-id.com
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Embedded Antenna
By integrating NXT-ID’s proprietary low 
power magnetic stripe technology, LG 
can enable tap & pay payments on all 
their devices

Traditional POS Terminal
User’s tap to pay using either NFC
or WiMag. WiMag is compatible 
with an estimated 80% of POS and 
card readers!



Biometric Systems

www.nxt-id.com

Access Control

Improved access control applications for government, 

industry & commercial consumers, i.e. DHS, ATM machines

Law Enforcement

Existing sales and developed product deployed in law 

enforcement. Active installations and customers

Multi-Platform

Our Biometric Voicematch system can run inside of a 

mobile app, website, or even a low power embedded 

device such as our Wocket Smart Wallet. No cloud 

connection required to authenticate.

White Label & Enterprise

Voicematch is available for full white label integration into 

any OS, application, or backend authentication service. 
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Patented and Protected

www.nxt-id.com

Pending Patents

• Location and Identity Aware Loyalty and Payment System Suggestion System

• Risk aware end-to-end multi-factor authentication system

• Universal authentication and data exchange method

• Personalized Payment Tokenization System

• Alternative Payment Methods such as WiMag (Wireless Magnetic Stripe)

• Voice directed payments

• Behavior directed and authenticated payments

15
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Authentication & Tokenization IP

User Authenticates 
Themselves

Server Analyzes
Transaction Risk

Tokenized Payment 
Is Generated

POS Approves 
Transaction

Mobile App
Access

Payment Processor
Receives Payment 

Token



www.nxt-id.com
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Risk Analysis Patent

Feature E

Feature D

Feature C

Feature B

Feature A 80%

55%

40%

68%

62%

100%75%50%0% 25%

Our Risk Analysis system analyzes each feature of a user 
to authenticate their payment. Their hardware ID, 
location, biometrics, behavior are all factored into our 
authentication and tokenization system.



www.nxt-id.com
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Restricted Levels of Access Patent

Partial
Partial access may be given 

allow for cases in which a 
biometric may not be present.

Full
Full access is only given when a 
set level for an authentication 
score is reached.

None
Access is denied when 
risk score does not match 
historical score or risk is 
too high



www.nxt-id.com
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Collaborative Security Patent

Location
Match geo-location to 

known authorized 
locations

Behavior
Analyze behavior deviation and 
personalized historical patterns

Biometrics
Voice or facial 
recognition on physical 
check-in



Key Management Team

www.nxt-id.com

Gino M. Pereira, Chief Executive Officer

Mr. Pereira has over 30 years of executive, operational and financial experience with technology companies in the United States, Europe
and the Far East. Earlier in his career, he served as a divisional Chief Financial Officer for Williams Holdings, plc., a large multi-national
company. From 2004 to 2011 Mr. Pereira was Chief Financial Officer and later Chief Executive Officer of Technest Holdings Inc., a publicly
quoted defense contractor. Prior to that, Mr. Pereira helped to develop several technology start ups and has over 10 years experience in
the financial and operational management of small cap public companies. He is a fellow of the Chartered Association of Certified
Accountants in the UK and has an MBA from the Manchester Business School (UK) with a specialty in finance.

David Tunnell, Chief Technology Officer

Mr. Tunnell is an expert in biometrics and cryptology and is the inventor of a variety of miniature technologies for remote distributed
sensors. Mr. Tunnell has over 23 years of experience in developing high-technology solutions for the US Government. He was the divisional
director of 3D identification products at Technest Holdings Inc., from 2003 to 2011. Prior to Technest, he served as an adjunct faculty
teaching various advanced technology courses at the National Cryptologic School while working with various intelligence agencies and
later at L3 Communications where he served as Director of Engineering. Mr. Tunnell earned a Masters in Technical Management (MSTM)
from Johns Hopkins University and a BSEE from the University of Tennessee.

Vincent Miceli, Chief Financial Officer

Mr. Miceli has extensive experience in financial and operational management in both substantial private and public companies. Mr. 
Miceli was the Chief Financial Officer of Panolam Industries International, Inc from May 2006 to mid-December 2013. Prior to that, Mr. Miceli
was the Chief Financial Officer of Opticare Health Systems, Inc, from 2004 to 2006.  Mr. Miceli holds a BS in accounting from Quinnipiac 
College, an MBA from the University of Hartford. He is an affiliate member of both the AICPA and the CT Society of Certified Public 
Accountants.
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Independent Board Members

www.nxt-id.com

Major General David R. Gust, USA, Ret.
General Gust presently does consulting work for his own company, David R. Gust & Associates, LLC. Between April 2007 and May 2009, General Gust was the
President of USfalcon, a privately-held company working with the U.S. Defense sector, primarily in information technology. Previously, General Gust had served as
the Manager for Federal Telecommunications for Bechtel National, Inc. from November 2004 to March 2007. Prior to that, he was the President and Chief Executive
Officer of Technical and Management Services Corporation from 2000 to 2004. General Gust retired from the United States Army in 2000 after completing a career
of 34 years of service. General Officer assignments included the Program Executive Officer, Communications Systems (PEO-Comm Systems), Program Executive
Officer, Intelligence, Electronic Warfare and Sensors (PEO-IEW&S) and at Army Materiel Command, as Deputy Chief of Staff for Research, Development and
Acquisition (DCSRDA).

Michael J. D’Almada-Remedios, PhD
Dr. Remedios is Chief Technology Officer of WorldVentures Holdings. Between January 2011 and September 2013 Dr. Remedios was Chief Information Officer for
Arbonne International, a billion dollar global cosmetics company. From February 2009 to December 2010 he was a Vice-President at Expedia, Inc. and was
responsible for all technologies, product development and technical operations for hotels.com. Prior to February 2009 Dr. Remedios was Chief Technology Officer
for Realtor.com and Shopping.com, a subsidiary of eBay, Inc. At eBay he was a member of the eBay Inc. Technology Board for eBay, PayPal and Skype. Dr.
Remedios was also CTO at software company, Swarm-Mobile. He has a PhD. In Computer Control and Fluid Dynamics from the University of Nottingham in England
and a B.Sc. In Physics and Computer Science from Kings College, University of London in England.
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Independent Board Members

www.nxt-id.com

Stanley Washington
Mr. Washington is recognized as a key business leader in the financial services industry with over 25 years’ experience. Currently, as Founder and Chief Executive
Officer of Pantheon Business Consulting (PBC) he manages a strategic business development firm which focuses on partnering fast growing small & mid-sized
companies in emerging categories with large strategic partners; providing senior leadership teams with innovative thought leadership concepts aimed at
increased revenue generation, consumer program activation and diverse strategic supplier partnership development for the building of long-term shareholder
growth and profitability. Prior to PBC Stan spent 17 years as an executive at American Express and was Regional Vice President and General Manager of the
Western United States operating as the region’s senior business leader where he managed American Express’ U.S. Commercial Card Division overseeing the
Account Development Organization including sales and operational support across multiple industries, to more than 260 U.S. based companies, representing over
$300 billion in annual corporate revenue. During his career at American Express he held numerous positions within the company including Regional Vice President
and General Manager of the American Express Establishment Services Division where he was responsible for over $50 billion in annual charge volume, managing all
merchant account relationships, card member marketing, sponsorships and advertising to more than one million American Express merchant business locations
throughout the Western States and Micronesia.
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Dan Sharkey 
Dan Sharkey was Executive Vice President of Business Development of ATMI, a publicly traded semi conductor company from 2007 to 2014, and was responsible for
expanding ATMI markets and long-term growth potential by identifying and delivering new strategic and product opportunities. Mr. Sharkey joined ATMI as Chief
Financial Officer in April 1990 and continued in that position with the additional responsibilities as Treasurer and Secretary until 2007. ATMI was sold to Entegris in 2014
for $1.15 billion. Before joining ATMI, Mr. Sharkey was Vice President of Finance for Adage, Inc., a publicly traded computer graphics manufacturer, from 1987-1990.
From 1983-1987, he was Corporate Controller for CGX Corporation a venture capital-backed, privately held computer graphics manufacturer that merged with
Adage, Inc. in 1987. From 1978 to 1983, Mr. Sharkey worked as a Certified Public Accountant in the Boston office of KPMG Peat Marwick. Mr. Sharkey earned a
Bachelor of Arts degree in Economics and Accounting from the College of the Holy Cross in Worcester, Massachusetts.



Advisory Board Members

www.nxt-id.com

Lawrence Flanagan

Mr. Lawrence Flanagan is President and CEO of AARP Member Services since November 2014 and was formerly the Executive Dean at the
University of New Haven College of Business. Flanagan is regarded as one of the most accomplished global marketing leaders in the country. Prior
to his career in academia, he spent nearly three decades in corporate America as an executive at MasterCard Worldwide, the Procter & Gamble
Company and L’Oreal USA. As the global chief marketing officer at MasterCard, he managed a $1.5 billion budget, directed marketing strategies
in more than 50 countries and helped launch the company’s hugely successful, “Priceless” advertising campaign. He also established strategic
partnerships with Major League Baseball, the PGA Tour and Champions League soccer in Europe and was part of the executive team that
spearheaded MasterCard’s highly successful initial public offering in 2006.

Ken Moy

Mr. Ken Moy, is director of Global Payments and Emerging Commerce at Subway. He was formerly senior vice president and Group Head of US
Emerging Payments at MasterCard Worldwide. Moy has extensive experience in large-scale rollouts, partnerships, corporate development,
strategic planning, business administration and product management. He launched MasterPass, the firm’s digital wallet solution and important
pillar to overall strategy, achieving over 25,000 online merchants, and wallet distribution with over 20 financial institutions. He led an exclusive
agreement with Google, Citibank and First Data to launch Google Wallet, the first commercially available mobile payment solutions. He also led
an exclusive agreement with Intel for access to embedded technology in Intel PCs to deliver enhanced security and user experience for electronic
ecommerce. Moy is Founder and President of Harvest Advisors LLC.

23

William Fields

Mr. William Fields is a former President and CEO of Wal-Mart Retail Stores Division and Chief Executive Officer of Blockbuster Entertainment Group, a
division of Viacom, Inc.During his 25-year career with Wal-Mart, Mr. Fields held numerous senior executive positions within the organization,
including Assistant to Wal-Mart Founder, Sam Walton; Senior Vice President of Distribution and Transportation; and Executive Vice President of Wal-
Mart, Inc. culminating in the role of President and Chief Executive Officer of the Wal-Mart Retail Stores Division. Mr. Fields was responsible for over
2,000 stores and 300,000 employees, generating approximately $68 billion in annual revenues.



Key Takeaways

• NXT-ID’s technology works on most all POS terminals as well as storing and presenting virtually any other 
card carried in a wallet today including barcodes, passwords and more.

• NXT-ID’s payment technology can be embedded in smartphones and smartwatches to make payments 
almost everywhere leading to rapid scalable growth through partnerships.

• Advanced security including biometric voice match and EMV like encrypted token technology.

• Developers with over 15 years experience in cutting edge biometric development in companies that have 
received approximately $30 million from the US Government over 86 awards.

• Proprietary IP (patent pending) for both the payment technology and the company’s unique dynamic 
pairing technology for the protection of transmitted data.

• Management, board and advisory team with proven track record in building and operating public 
companies and successful technology start-ups.

• Multi billion dollar worldwide payments market is growing and changing rapidly. NXT-ID has a meaningful 
technology in this space.

www.nxt-id.com
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Thank You

www.nxt-id.comwww.nxt-id.com

+1 203-266-2103 

www.nxtid.com

www.wocketwallet.com

Oxford, CT 06484

investors@nxt-id.com
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