
Want More On How You Can Increase Your Impact AND Profits? Go to: EvolvedEnterprise.com/Blueprint

The 11 Evolved Enterprise Impact Models
Use these Evolved Enterprise Impact Models to “bake-in” a meaningful impact into 
every sale you make - and create an authentic competitive advantage by catalyzing 

a community of diehard fans who will enthusiastically spread your brand.

Every time someone buys one item from
you, you give one to someone else

Example: TOMS Shoes 
(toms.com). Whenever you 
buy a pair of TOMS shoes, 
they provide a pair of shoes 
to a child in need. They’ve 
given away over 35,000,000 
pairs of shoes around the 
world!world!

Every time someone buys from you, 
you create a specific impact.
Example: FEED 
(feedprojects.com). 
Whenever you buy a 
product from FEED, they 
provide a certain number of 
meals to poor children 
around the world. It could 
be 35, 50 or even 185 meals be 35, 50 or even 185 meals 
depending on the product.

Every time someone buys from you, 
you donate either a percentage of the 
sale or a fixed dollar amount to a 
charity cause.

Example: Sevenly 
(sevenly.org). When you buy 
one of Sevenly’s featured 
shirts, they give 7% to to 
the cause of the week. 
Sevenly has been growing 
so rapidly that they 
donated over $4,000,000 to donated over $4,000,000 to 
charity in just 3.5 years.

Example: Humble Bundle 
(humblebundle.com) lets 
you choose how much to 
pay for their video game 
bundles. You can also 
choose how much of your 
payment goes to charity.

You let your customers choose how 
much to give.

You let your customers choose which 
cause to support based on which 
product they buy.

Example: Project7 
(project7.com). Depending 
on which flavor of gum, 
gummies or mints you buy, 
Project7 will donate 
towards one of 7 different 
causes. They’ve chosen 
these 7 causes based on these 7 causes based on 
where they see the most 
need in the world, but in 
the end it’s up to you to 
choose which one to 
support.

Example: Newman’s Own 
(newmansown.com). 
Co-founded in 1982 by the 
famous actor Paul 
Newman, this company 
has grown into a mega 
food empire - in part 
thanks to their thanks to their 
commitment to give all 
profits to charity. They’ve 
given over $450 million to 
thousands of charities 
since they were founded.

You give away all profits to charities 
aligned with your values. (This does NOT 
mean you don’t pay everyone on your 
team or cover the expenses you need to 
keep growing.)

IMPACT MODEL #4a:  Give What You Want IMPACT MODEL #1:  
Buy One Give One (B1G1) 

IMPACT MODEL #2:  
Direct Impact 

IMPACT MODEL #3:  
Percentage or Dollar Amount 

IMPACT MODEL #4b:  Give What You Want 

IMPACT MODEL #5: “All In” 
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