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This FREE report reveals how to DOUBLE 
your sales at will, pulling in 320% more 
profit from every email you send to your 

current list 
 

 

 

 

 

 

 

 

 

 

 

 

 
The One Change That Could Double Sales with Email! 

 

Craig Dawber & John Chadwick 
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COPYRIGHT NOTICE 
 
Copyright Craig Dawber / John Chadwick & Digital Marketing Supremacy. All rights reserved.  
You may share this report with others for free, if ALL content remains as is, including text, 
images, copyright and credit details. 
 

LEGAL NOTICE 

 
The publisher has used its best efforts in preparing this book. The information provided within 
the book is provided “as is”. Neither Craig Dawber nor John Chadwick make no 
representation or warranties with respect to the accuracy or completeness of the contents of 
this book and specifically disclaim any implied warranties of merchantability or fitness for any 
particular purpose and shall in no even be liable for any loss of profit or any other commercial 
damage, including but not limited to special, incidental, consequential, or other damages. 
 

GENERAL DISCLAIMER 

 
This report is considered accurate as of the time of publication. Due to the fast-changing 
nature of the Internet, some of the processes may have changed. To download an up-to-date 
version of this report, please click here.   

https://www.go.digitalmarketingsupremacy.com/report-es-dlds-956873/
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After years of writing emails for my own business... I've learned a 

few "tricks of the trade" for getting emails opened and read. 
 
That's important because let's face it, most people will NOT buy from you the first time they 
hear from you.  But, if you're able to get them onto your email list and follow up with valuable 
information and insight... it's very easy to turn browsers into buyers. 
 
Over and over again.  That is, if you're first able to CATCH their attention, get noticed, get 
opened, and get READ. 
 
And THAT, my dear friend, is the #1 way to instantly double your sales with your email: 
 

It's From Writing Email Subject Lines that Stand out, Get 
Noticed, and Get Clicked 

 
If that doesn't happen, NOTHING else matters.  The single most important way to get your 
emails opened, read, and responded to is to treat it as the single most important thing about 
your email... because it IS.  
 
A person won't buy from you if they don't read your email. And they won't read your email if 
your subject line doesn't stand out, get their attention, and make them WANT to click. 
 
It's why you need to treat your email subject line much like a headline on a sales letter, article, 
newspaper article, or anything else that has just a second or two to catch attention. 

 
Your Email Subject Line IS Your Headline 

 
Just like a headline on a sales letter can account for 80% of it's effectiveness... the subject 
line of your email has one job: to get the email opened. 
 
The good news is, once you develop a great relationship with your list... people on your list 
will be on the lookout for your emails and will open them even if the subject line isn't great. 
 
But in almost all cases... your subject line is important... so treat it like a headline.  The best 
ones are curiosity-provoking, or hint at being able to solve a REALLY big problem. 
 
Curiosity is powerful and if you have an email subject line that HINTS that it's going to help 
the reader... they'll open it. 
And above all else, train your readers to expect value and helpful advice from every single 
one of your emails... not just straight sales pitches.  
 
See, if you make it so your readers WANT to hear from you, because you add value to their 
lives, half the battle of getting the emails open is already won. 
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There's a saying in football “The game is won or lost before you step onto the field”. 
 
Well, the same can be said with your emails.  You either win a customer or lose them simply 
by how you treat them.  So work hard to make your emails so valuable and interesting, 
prospects eagerly open it.  
 
Resist the urge to keep sending promotions or salesy emails.  Once your prospects see you 
as simply sending sales pitch after sales pitch, they'll delete you on sight and unsubscribe. 
 
Instead, get your prospects into the habit of welcoming your emails because they're so 
valuable, useful and interesting. Let the value of your free info far outweigh a sales attempt.   
 
After all, the person probably signed up to your list because they want to receive information 
that can help them solve a problem or get what they want.  But, if your email isn't opened 
because the subject isn't that interesting... it won't matter. 
 
Remember: half of your battle with opens is the subject line.  That's why I'm a big fan of... 
 

The Magazine Cover Trick for Email Subject Lines! 
 

As I've mentioned... the subject line of your emails is THE most important part of your email. 
 
If your email isn't opened... it's game over. You can't help others or make an impact (and 
make money too) if your emails are ignored and never opened. 
 
The subject line is the headline for your email. In fact, the subject line has the important job of 
getting your email opened and read. 
 
So... in my quest for the perfect email subject lines... I've used the following trick. 
 
Depending on the niche I'm writing an email in, I go to Google and type in “niche + magazine 
cover”. So, “fitness magazine cover”, “meditation magazine cover” or “dogs magazine cover”. 
 
When the search results come back, click up on Google Images... it should bring back images 
of a lot of magazine covers.  
 
Notice some of the headlines on the covers. When you come across a magazine cover 
you feel will make a good email subject... jot it down.  
 
That's right, if you're ever stumped for good subject lines and you want to increase the odds 
your prospects will open your emails, check out top magazines in that niche. 
 
The magazine cover copy is usually written by some of the world's best and highest paid 
copywriters... so that's why they make GREAT email subject lines. 
 
Here's a few I'm looking at now... 
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"How to tell if your man is cheating on you" 
 
"How to stop your divorce, even if it feels hopeless” 
 
Magazine covers have some of the best copy in a small space... much like you need for email 
subject lines. So why not swipe them and use them for your email subject lines? 
 
So if you're ever stumped coming up with some good ones... head to Google and check out 
magazine covers in the niche you're in.  Look through the covers of those magazines for 
email subject lines.  
 
Magazines are often really connected to what their fan base is really interested in. That 
essentially means someone else has already done the research for you. 
 
You can also swipe a headline and turn it into an appealing subject line using your own 
experience and familiarity in a niche. But again, as long as you send valuable advice and 
helpful insight to your list, your open rates will be higher than if you send a bunch of promos.  
 
Bottom line... the single best way to get your emails opened and read is to become trusted. 
Start and build a solid relationship with your list. And send them helpful advice and insight 
they'll be expecting and welcoming with open arms.  
 
When you get to the point where you're a welcomed guest and folks aren't looking at the 
subject line, that's when you've made it. When prospects see your name and open because 
they like you and trust you... you won't have to worry so much about your subject line. 
 
Just in case, now you have this magazine cover trick that can get more people on your list to 
see your email, open it, and read it... hopefully buying as well. 
 
This is just one simple tip and technique I've learned that can help double the effectiveness 
and the sales of your emails. 
 
If you'd like to learn more about an entire GUIDE book full of the best tips and techniques for 
selling more of your products or services with email.. head on over here. 
 
With it, you'll learn how to write emails that get the best response and sales. That means 
you'll write emails that stand out and get noticed in the busiest of inboxes.  You'll enjoy higher 
open rates and click through rates.  And because of that, an increase in sales happens too. 
 
So if you're ready to make the most sales and revenue from your product or service using 
email... this is the best way. 
  

https://www.go.digitalmarketingsupremacy.com/email-supremacy-discount/
https://www.go.digitalmarketingsupremacy.com/email-supremacy-discount/
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If you liked this free report you will absolutely LOVE 
our “Email Supremacy” course… 

 

 

Email Supremacy 
 

For a limited time only, I'd like to offer you a huge discount on our 
'Email Supremacy' course. It's normally $39, but for a limited time 

you can claim complete access for a crazy discount! 
 

Find out the truth behind your email list & why it’s not giving you the results 
you want! Get more opens, clicks and sales! 

 
 
 
 
 

Click Here To Access Your Report 
 

 
 

ABOUT DIGITAL MARKETING SUPREMACY 
 
Digital Marketing Supremacy was founded in September 2016 by internet marketers, Craig 
Dawber & John Chadwick 
 
Craig and John have over 20 years of experience consulting with growing businesses helping 
them maintain a solid web presence and achieve their financial goals. 
 
They know what it takes to help people grow, and have the track record to prove it. 
 
At Digital Marketing Supremacy, we take the time to listen to your problem and offer solutions 
to fix it. 
 
 
 
 
 
 

http://www.digitalmarketingsupremacy.com
https://www.go.digitalmarketingsupremacy.com/email-supremacy-discount/
https://www.go.digitalmarketingsupremacy.com/email-supremacy-discount/
https://www.go.digitalmarketingsupremacy.com/email-supremacy-discount/

