
Michael Martine Interview 

Introduction

Alison Cummings: Hello, Alison Cummings here with Michael Martine. Michael is an online blogging 

consultant and coach. And via Remarkablogger.com, he shares advice and experience with solo 

entrepreneurs, including consultants, coaches and freelancers.

Michael is also the author of “How to Write an e-Book That Doesn’t Suck.”  And he’s also involved in the 

marketing and documentation for Headway Wordpress Theme.

Like Montpelier, Vermont, the place he calls home, Michael’s been called “beautiful and down to earth.” 

And while we haven’t had the pleasure of meeting, Chris Garrett confirms that Michael does smell 

“unbelievable fresh and good.”

So, how’s that for an intro, Michael?

Michael Martine: That’s great.  You know, I was curious about that one armpit smelling incident with 

Chris Garrett a couple of SobCons ago.  And now I understand. All is explained.

Alison: OK, whew! Good. Well, welcome. And thank you for your time.

Michael.  Thank you.  And it’s pronounced Montpelier, because we make it quite the habit of butchering 

French place names here in Vermont. It’s quite deliberate.

Alison: Well, you know, it’s my luck that whatever I have instinctively have in my mind to pronounce, I 

should just do it the opposite way. That’s just how it works with me.
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I’d like to start by asking some questions about your career, just to put that in context. And then go to some 

specific advice you have for entrepreneurs.

Pizza #Fail

Alison: I’m going to start out with a really hardball question. The best pizza in Vermont: American Flat 

Bread, Parker Pie Company, or Pizza on Earth?

Michael: Well, honestly, I have to say I have only tried the American Flat Bread.  And it’s really good, but I 

can’t vouch for it being the best, because I haven’t tasted the others to compare it.

Alison:  OK. Well, that was a bust. But I thought I would try it out anyway.

Michael: I should tell you this about pizza. I’m originally from the Midwest, and so, to me, Gino’s East is 
pizza, deep dish is pizza. It’s one thing I can’t wait to have every time I get back to Chicago.

Alison: You know, it’s none of that thin crust, cardboard stuff that they’ve got in New York, right?

Michael: That New York stuff -- that’s not pizza.

Alison: Those are fightin’ words, Michael!

Great Writing and Personality Always Win in the End

Alison: So you’ve been online since 1997 and blogging since 1999. First with Blogger and then in Spring 

2005, you launched MichaelMartine.com and then in October 2007, that became Rembarkablogger.com, 

that right?

Michael: Yes.

Alison: Clearly a lot has changed since then in terms of the industry and for you. What do you feel has 

stayed the same?

Michael: What has stayed the same is that great writing and personality always win in the end. 

Alison: Hm. That’s a nice thought.
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Michael: Because all of the other stuff that changes that’s based around technology is fine. You know, it 

makes certain things easier, cheaper, provides new opportunities, new forms of businesses -- kills off old 

businesses. Well, that’s all good and well in the way of things, but at the end of the day, you just can’t beat 

good writing. Despite the fact there’s video and all kinds of other stuff you  can do with blogging now, 

great writing is still at the heart of it.

Lightbulb Moments: Why Michael Does What He Does

Alison: Why do you do what you do?  Obviously, you’re really interested in helping people appreciate 
what great writing is. But you get a lot out of it, don’t you?

Michael: It’s really very satisfying. The way it makes me feel to be working with somebody and have 
the lightbulb come on, is really something. Or just to be able to solve a problem that I know that I can 

solve, and the other person, they’re at their wit’s end. So that’s great, to be able to do that. 

And I just love to mess around with the stuff. So there’s that side of it as well.

Early Days: Web Design Straight Up

Alison: You started out on the geek side, the tech side, doing some programming and stuff, right?

Michael: Not computer programming, more Web design. Straight up, back in the old days, html Web 

design. And then CSS came along, and I learned that, too. But when I tried to learn Javascript and PHP, that 

just wasn’t my thing. I’m just not mathematically or logically wired for that sort of thing. Just not my thing 

at all.

The markup languages, CSS and HTML, were great, and I would design natively in those.  I wouldn’t do a 

Photoshop mockup first, and then try to replicate it.  I would just build natively from the ground up in that 

environment.
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New Offer: Design And Coaching Packages

Alison: Are you doing much design work now?

Michael: Yes, I am. In fact, we’ll be revamping products and services so that I’ll have a whole new 
slew, combination design and coaching packages together. 

So, for example, somebody could start a new blog and have a coaching package that goes along with the 
design process of that.  Or if they want to revive something that’s flagging or if they feel it is 

underperforming.

Evolution: You Don’t Want to Be a Dinosaur in the Age of Mammals

Alison: How many times have you redone your blog?

Michael: In a major way, I’d say probably three or four times. So upcoming, now will be the fourth time.

Alison: What drives those major re-dos?

Michael: The short answer is I’m sick of it! But the bigger answer, and the one that has a take-away in it 

for everyone is that you cannot sit still in this industry, in this day and age and being online.  You just can’t.

You can’t have a Web site that looks like it’s from 1994. Nobody will believe there’s anybody at the wheel.  

You don’t even want a Web site that looks like it’s from 2009. We’re coming up on 2012 here.  

And it’s not about chasing trends and fads.  It’s just that things evolve very rapidly. You don’t want to be a 

dinosaur in the age of mammals.

I wanted to be able to take advantage of the improvements and the technology and incorporate them into 

what I’m doing.  Always the latest versions of WordPress, various plugins, the latest version of Headway 

3.0. is coming out. It’s going to be a huge game-changer.

And, as my own knowledge and understanding grows and evolves, I incorporate that back into what my 

message is and what my offer is as well. So then, those things have to evolve also.
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Bitchin’ Business Blogging Style

Alison: How would you describe your blogging style or tone?

Michael: Personal. Casual.  The way you hear me talking right now is pretty much the way I blog.

Alison:  What was behind the change of your tagline from “Remarkable Blog Consulting and Coaching” to 

“No-Bullshit Blogging for Bitchin’ Businesses”?

Michael: I just thought the old tagline was a little to corporate and stale, and it didn’t really represent 

the brand as people see me. 

 I did a little sleuthing and questioning, and I would occasionally ask people, “What’s the one thing that 

stands out in what I’m doing for you? ... If you had to describe me in three words, what would you say?” 
And this whole idea of “no bullshit” came up time and time again. So I just ran with that.

Alison: Oh, I thought something with bitching had something to do with it.

Michael: Bitching as in I am bitching, but not as I bitch.”

Alison:  I can kid with you ... Just to continue in that vein, what the reasoning behind your decision to go 
from Michael Martine to “Remarkablogger”? Because, I know for me and for colleagues of mine, that’s 

always a big question in terms of branding - what do you go with to build your brand online. 

Michael:  Yeah, that’s an eternal question. There’s no right answer for it.  It’s whatever you decide to do.  

For example, if Chris Brogan ever decides to do something else entirely, then he will lose a large portion of  
his audience and gain new segments of his audience. And some people will hang around because they like 

Chris Brogan no matter what he’s doing.  And ChrisBrogan.com is going to take people on a ride, and if 
they decide they don’t want to go on that ride, they’re going to get off.

But he’s also got company-based sites and whoever is the leader at those businesses or who’s running the 
show could change.  And sure, it will affect the businesses, but it’s not going to necessarily affect the core 

of the brand.
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We see both these things coming to a head with Apple and Steve Jobs. Does Apple have its own identity 

and its own brand? Absolutely it does.  Except that is so much infused by who Steve Jobs is, and all the 

Apple fanboys know it, that they were concerned when Jobs decided to step down as CEO. And they’re 

asking, “Is Apple still going to continue to be the same Apple that we loved because Jobs is no longer 

CEO?” [NOTE: Our interview took place a day  prior to the announcement of Steve Jobs’ death.]

Just for me, personally, I was looking around and thinking down the road, I wanted to have something that I 

could have a succession plan with. That I could get out of later if I wanted to. That I could sell off or 

transform into something.  And myself, I could bow out and other people could run the show, if I wanted to 

do that.

Remarkable Inspiration: From Seth Godin to Britney Spears

Alison:  Was the “Remark” part about commentary or being remarked on? Just curious.

Michael:  That was because I watched Seth Godin’s TED speech about being remarkable. You can look 

that up and watch it for yourself.  It’s really awesome. And I just felt really inspired by that. So that’s when 
I decided to change the name.

Alison:  You get your inspiration from all sorts of places. I was going back, looking at your 2007 blog and 
the post, “What You Can Learn about Blogging from Britney Spears.” 

Michael:  That’s actually a favorite of mine.

Alison: You’ve named one of your favorites - give me another favorite, and one that maybe you were 

surprised really resonated with readers.

Michael: Hmmm.  That’s a good question. Here’s one that caught me by surprise.  I didn’t think it was 

such  big deal, but a little while ago in July, I had a post, “Should You Use Google+,” and that got 75 
comments - which is not huge in the grand scheme of things, but for the average post on my site, it’s a little 

bit higher than average. 

And, actually, another one right before that got people talking was “Should You Really Use Your Photo as 

an Avatar Online?” That was a a guest post from Nancy Stuckwisch of Silver Magpies. And her Twitter 
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avatar is not a picture of her, it’s her logo. And she made a case for not using her face.  She’ll never know if 

it made a difference or not, because she hasn’t switched.

Fear of Success Leads to World of Trouble

Alison: I’m going to transition now, to tap into your experience to get some perspective, some advice for 

entrepreneurs. Just going to start out with a topic that seemed to be the prominent theme in my recent 
interview with Chris Garrett.

And, I came across this video that supports that theme.  It’s about fear.  You did a video on YouTube,  
entitled, “Is is fear of success or fear of failure?”

Michael:  Yep.  That’s an old question, right? 

Alison: Yep, but your answer isn’t either, it’s both. Right?

Michael: Yes, because people generally seek stability.  And anything that starts to pull them too much in 
one way or the other, they start to take actions to return back to that stability. It’s not that they’re destined 

to become abject failures, but they also may unconsciously being taking steps to sabotage themselves 
to prevent themselves from becoming too successful.

Alison:  You speak from personal experience.  You made a quick reference, but I know that you made a sly 
remark about “losing a year to World of Warcraft.” What was that about?

Michael: I have no idea! I just have a bit of a compulsive personality. And when you work at home, it’s 
really easy for discipline to fall by the wayside. So yes, I spent basically spent the better part of a year or 

over a year, playing World of Warcraft and barely coasting in my business.

Alison: I’m sure that help you identify or seem genuine to the people that you’re advising, because that’s a 

very common problem, or stumbling block.

Michael: Yes. Well, everybody’s got problems, right? And anybody who’s going to think they are going to 

hold me up as some kind of role model, probably should think twice about that. 
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But, I just felt like, you know what,  an explanation was needed. That much of an absence is not something 

you just sweep under the rug. And I wasn’t going to lie about it. I couldn’t imagine a lie that would even 

cover it. So I thought, well, I’ll just tell people what really happened. And we’ll just take it from there.

And if people think that’s lame and don’t want to listen to me anymore, then so be it.

About a Great Coach

Alison:  From personal experience, I can say what a great coach you are.  Even just today, I got 

compliments on my “About” page. And of course, that has a lot to do with our work together. 

Michael: Oh, awesome.

Alison: Yeah ... So I was really pleased with that. 

Michael: Oh, awesome. That’s great to hear.

The 3Ps: People, Problem and Product

Alison: It may be obvious to someone like you, who’s coaching, but what do people often overlook?

Michael: One of the chiefest things they overlook is a really strong knowledge of whom they are 

writing for. and why that person is online looking for information, or wanting information.

It’s what I call the 3 Ps: People, Problem and Product. And you really have to have a strong handle on 

all three to matter and reach people. The problem with that is they’re based on each other. It’s like a little 

pyramid: You can’t have product and problem unless you have the people. And the people and the 

problem aspect are so tied together that they’re really almost one thing. It’s not just people, it’s people 

who ...” People who have whatever “x” problem that you solve for them. Or “x” desire that you meet for 

them.

Alison: That is so tough. Especially when you are a consultant on your own, to visualize just whom those 

people are. It really takes getting out and talking to them.
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Michael: It’s a paradox and it’s counterintuitive. Because we feel that if we narrow that down, the more we 

are cutting off options. And that that’s a bad thing. When the truth is, you’re not actually going to reach 

anyone unless you do that, just because of the way that people operate online.

Get a Niche, already!

So if they go to a search engine and type in a general term,  your piddly-ass little site is not going to 
show up, ever! Only the big sites are going to show up. And there’s not much you can do about that, other 

than try to go for more specific search terms.

And so, that places you in a bit of a niche situation in terms of who your market is. Right?

And there’s so many people online, and operating online now, that there’s really no reason not to just do 
business with people you like and who like you back. And you guys get along with each other. 

So for example, if you were a hardcore, conservative Republican, and those were the only kind of people 
you wanted to do business with, well, you could do that and expect it to have it turn out just fine.

Conversely, if you were a raging liberal, and those were the only type of people you wanted to do business 
with, you could do that and it would turn out just fine.  

All you have to do is make sure that your marketing is very political, and you’ll automatically attract and 
repel groups of people in order to be working with one group and not another. That’s all there is to it.

Write for the Ideal Client

Alison: When you’re addressing your client, when you’re write for your blog, what are you thinking about?

Michael: I basically am imagining my ideal client. And she and I are just basically sitting down for a drink 

or a cup of coffee. And I’m speaking to them in the tone of voice that I would speak in real life to a person 

who is sitting across the table in front of me, is exactly what I would say on the blog.

Other than that, what I usually do is try to imagine that this person is at a point where they are 

experiencing some kind of an issue and they have questions. And so how does that question frame itself 
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in their mind? What are the words behind the question? And what might they be looking for that they 

would recognize as an answer - that would stand out to them as an answer? Or as trustworthy information? 

And so that’s how I decide, mostly, what topics to write about.

Oftentimes, I get inspired by my interactions with my own clients for that as well. But that’s the main 

thing.

The one thing I don’t do is have these flashes of inspiration, and think that what I have to say matters 

outside of anyone else’s wants or needs.

Alison: I know one of the things you offer, immediately on your homepage is a video of yourself 

explaining what you’re about, what your blog is about. And you also have a great resource, the free report, 

“Ten Tragic Blogging Mistakes that Cause Your Solo Blogging Business to Fail Before You Even Start.”

The information you have is really good, and I encourage people to go and download it, because, going 

back to how I started the conversation, people do miss some things that are so obvious, but once you are 

aware of them it makes such a big difference!

Michael: Yes, it really does.  And thank you for that.  It’s just a culmination of all the time that I’ve been 

doing this. That’s what I see. These are the mistakes people make over and over again.

Big Opportunity Most Small Independent Retail Operators Fail To See

Alison: Conversely, what do you see as opportunities out there? There’s a lot happening right now.  Any 
particular one to two to three trends you see that entrepreneurs should be excited about right now?

Michael: The one thing that I think is the most exciting - and this might sound out of left field, I talked 
about it on the blog before but not in a huge way - but small, independent retail operators actually have 

a huge opportunity with all this. But most of them are failing to see it for that, and to take advantage of it 
correctly.
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Alison: When someone says they’re too busy, no matter what you say, no matter how you try to say, “But 

you could do this,” and it’s not necessarily an issue of time being your first concern ... that is such a big 

hurdle to get over.

Michael: Yeah, it is. The one thing I come back to folks with is, “Well, if you’re too busy to make money, 

then you’re going to go out of business.”

Because, at the end of the day, the purpose of marketing is to facilitate sales.  You’re not Coca-Cola. 

So it’s not about brand identity or anything like that. It’s about driving sales. And that’s what 

marketing does. Marketing brings you to the customer, brings the customer to you, makes it easier for that 

to happen so that a sale can take place. That is the purpose of it.

So if you don’t have time to do that, you don’t have time to do sales, and make money.

Books on Michael’s Reading List

Alison: Speaking of making time, what do you make time to read everyday and why?

Michael: I don’t read even half as much as I wish I could. All I’ll say is I have a personal library in the 
bathroom. 

Currently, I’m reading C.C. Chapman’s Content Rules, which is awesome. And what else do I have on  
tap ... Everywhere, SEO Warrier, Web Analytics 2.0 - and actually a bunch of fiction I want to get through 

as well.

There’s one thing I can’t stand, is not having at least one to two fiction books lying around that I can enjoy 

once in a while.

Renaissance 2.0 and the Role of the Multipotentialite

Alison:  I just read something on your site today.  I got your e-mail update ... There’s a book - is it 

Renaissance ... ? 

Michael: Renaissance Business.
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Alison: Do you want to talk about that for a sec? You had some good things to say about it.

Michael: Emilie Wapnik’s whole thing is awesome.  She essentially coined this term, “multipotentialite” to 

indicate a person who has multiple interests and is good at all of them. Or has interests that shift and 

change.

Essentially, a person who is never going to be doing just one thing. And so how does one create a business 

if that’s the case? Because, it’s hammered into us over and over again, first when we’re kids: “You have to 

pick a career and stick with it!” And then online, “We have to pick a niche and stick with it!”

And so how does a multipotentialite handle that or deal with that? Or turn that around make it a strength 

and not a weakeness? And damn, if she didn’t figure out how to do that!

I identify as that type of person myself. And she and I met after wrote an article titled “Renaissance People 

2.0,” as in we had the first Renaissance, and this is the second one. What are the qualities of a renaissance 

person? When you think renaissance person, you think of someone who has talents and skills in a 

variety of areas. And can combine them and put them to good use. 

And that’s where we are at today. This is the kind of person who is more likely to succeed online. So if 

you don’t see yourself as that kind of person naturally, could you become one? Through concerted efforts.

We actually had an interesting discussion about whether a person was born that way, or they could become 

that way.  I think the answer is a little bit of both. 

Emily interviewed me a couple of times and guest posted. And bought my book, “How to Write an e-Book 

That Doesn’t Suck.” In it I said, “If you want, I’ll take a look at what you’re working on, and offer some 

advice and tips and whatnot.” 

I was surprised by how few people have actually took me up on that, but gratified that plenty of people did. 

And she was one of them. So I had the chance to look over early drafts of that book and help her improve it 

and everything. And now, she has released it out into the wild, and apparently it’s doing really well. It’s a 

great book.
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Connect With Michael 

Alison: Well, as a multipotentialite, you must have more than one way for people to contact you online.

 Michael: Yes.  Actually e-mail is the best. But I’m also constantly checking Twitter.  If I’m not following 
you, you’re not going to be able to direct message me.  Obviously, I pay attention to people who reply to 

me.  Google+ is now a part of the mix. Anybody that includes me in something that goes out, if I’m in your 
circle on Google+ I’ll see that for sure.  

And I have a contact page on Remarkablogger.com, there’s a contact link in the navigation, 
remarkablogger.com/contact. If you want to e-mail me directly, it’s michaelmartine@gmail.com.

Alison: Perfect.
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Alison’s Proust Questionnaire: Michael’s responses 

Alison: I wanted to transition to the last part of the interview.  I have what I call “Alison’s Proust 

Questionnaire.” It’s 15 questions - I’ll just roll it on out,  and you can answer as long or short as you want.

Coffee or tea?
Michael: Coffee.

Mac or PC?

Michael: PC.

Favorite gadget, app or software?
Michael: Chrome.

Cat, dog or goldfish?

Michael: Cat.

Marvel or DC Comics’ and which character?
Michael: Batman.

You’re most marked characteristic?

Michael: The beard.

Alison: Yeah, I would say! Is your avatar updated now across the universe?

Michael: Yeah.

Alison: I’ve noted your hair progression along the way. You seem to be going the opposite way - you’re 

getting more hair not less.

Michael: Yeah, well there’s still an empty spot on top. But it’s pretty funny - most people say,  “When I 

used to have hair,” and I say, “When I used to be bald.” 
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Words or phrases that you most overuse?
Michael: Actually. Way too much, way too much.

Biggest pet peeve?
Michael: The misuse of the words impact and literally.

Something you’re really good at?
Michael: Well, blogging, duh.

Something you’re really bad at?
Michael: Housework.

What or who inspires you?
Michael: So many people, it would be hard to say. I find Seth Godin inspiring.  I find Clay Griffiths 

inspiring.  He’s the main developer behind Headway - the kid’s a genius. Picasso. Richard Branson. 

Louis CK, the comedian. There’s all kinds of weird stuff I find inspiring.

Alison: Maybe Lady Gaga, because she’s “born this way”?

Michael: Yeah! Actually her, too. We’ll throw her in there as well.

What do you take on your pizza?
Michael: Everything, as long as it’s meat.

Your greatest achievement?
Michael: Probably hasn’t happened yet.

Your greatest extravagance?
Michael: Hmmm. That would probably be gaming.
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Your idea of perfect happiness?
Michael: You know, I don’t have one and I don’t believe that one exists.

Alison: Well, Michael, I’m so glad that you didn’t say, “The fact that we are ending this interview” is your 

idea of perfect happiness! Whew!

I want to say thanks again for your time.  It’s always a pleasure talking to you.

Michael: Well thanks!  It was a pleasure to be here. Very good questions. Thank you.

Social Media Influencers Podcast Series

Hope you enjoyed this interview!  
You will find more at AlisonCummings.com/podcasts.

Have someone to suggest for the podcast series?
Drop me a line. I welcome your input.
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