
Chris Garrett Interview 

Introduction

Alison Cummings: Hello, I’m Alison, and I’m here with Chris Garrett, online business and blogging coach 

and self-described, all-around geek. Chris shares his advice and experiences with small business, including 

consultants, freelancers, authors, coaches and speakers. 

He’s also a writer. He’s contributed to five books, including ProBlogger with Darren Rouse. He’s a speaker 

at major conferences and events like Blog World, SXSW, basically you name it. And, if that weren’t 

enough, he lives in the fifth most livable city in the world: Calgary. 

So, first of all, thank you Chris for taking the time out of your busy schedule. And welcome!

Chris Garrett: Thank you for having me.

Being a pro blogger: Heaven or hell?

Alison: A lot of people, I think, idealize what you, Chris Brogan and Darren Rouse do – all the pro 

bloggers. So, being a pro blogger: Heaven or hell?

Chris: I really enjoy it! But the thing is I’m not a typical pro blogger like Darren Rouse, even though I co-

authored the book with him. 

One of the reasons why I think he wanted me to write that book with him is because I have a different 

perspective on it. 

Blogging for me has always been a way to get an engaged audience of people who might want to buy from 

me services and products. I never went full into the advertising thing. AdSense never really worked for me. 

I don’t really like it, so I’ve never been the pro blogger in that regard. 
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Actually I was the CEO of an advertising network—a couple of times the same one—and even so I’ve 

always lent towards selling products and services, and the blog being a way to gather an audience.  

So I’ve never done the massive traffic thing to get AdSense clicks. There’s a lot more freedom to that; it’s 

much more kind of a passive income. 

I think that’s a lot of people’s dreams when they think about pro-blogging, whereas I’ve always liked to 

work with clients. So that does involve time on the telephone, schedule, a diary and the rest of it. But I love 

it.  

The day I stopped working for somebody else, it allowed me to go to all of my daughter’s school things, 

sports days, parent meetings. And any time she’s been sick, I’ve been able to take her to the doctor or to the 

hospital when needed. I’ve never had to ask permission or vacations. So on that side of things, it’s always 

been exactly what I wanted.  

There have been ups and downs, obviously, but I wouldn’t go back to working for somebody else.  

Shyness and introversion: Common to many bloggers

Alison: I’ve read a little bit about your background, and it was interesting to read. You grew up really shy. 

So this is a surprising career choice because you do a lot of public speaking; you’re a teacher as well.

Chris: Yeah, I’m shy and I’m introverted.  And a lot of people combine the two, but I think having both can 

kind of hold you back. 

The thing is I always tell my clients: “You don’t have to be confident in yourself. Be confident in your 

content and your service.”  As long as you can speak to people about something that you know works for 
them, then you can get over anything that might hold you back from being shy or introverted.  

Introversion doesn’t mean you don’t like dealing with people. I call it my “social battery.” If your battery 
runs down, you have to recharge it by going into your cave for a while. I do like people, and I like being 

around people, but I find it drains my energy the more I do.  
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My brother is an extrovert, and he’s in three rock bands. He’s energized by all the people. He finds it 

difficult to be on his own without anybody near, praising him, getting any adulation. 

It’s a difference of style, but when I’m up on stage, I panic for the first five minutes and then I lose myself 

in the content, and then I’m fine.

Alison: I actually identify with that completely. I have to make it not about me, but whatever the product is, 

whatever I am discussing. If I remove myself from the equation, I’m fine.

Chris: The thing is, you actually deliver a better product or speech when you do that, because it’s about 

them and not about you. So it’s actually a good thing. 

But I’m not alone in being introverted. If you look into a lot of the bloggers, especially those who came 

from a writing background, there’s a lot of introversion there. It’s actually really interesting that a lot of us 

hide behind our written word. 

Tips on dealing with stage fright

Alison: What do you do right before you have to go on stage to prepare yourself?

Chris: My usual routine is I go to the washroom about 20 times! 

I try to remember who I’m doing it for—that thing about it being about them and not about me. I try to 
remember to whom in the audience I’m speaking to and what their challenges are. I try to make it about 

giving at least one light bulb moment that they can take away and implement. And that helps me. 

I try to remember that I’ve survived in the past. There will be tougher things to do than speak. It’s actually a 

privilege rather than torture to survive, really.

An “Awesome New Phobia”

Alison: You mention on your blog a recent post that you had a real near-death experience that you were 

going to be writing about.  Do want to share that?
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Chris: Yes, I’ve got an awesome new phobia that I didn’t have before! As a birthday treat, we decided that 

I was going to go whitewater kayaking. Part of the routine in learning about kayaking is to be able to tip 

over, get out and not drown.

That didn’t work so well for me, because the idea is that you pull a cord and you pop out of your kayak and 

everything is fine. I was pulling and pulling on this cord while upside down underwater with not very much 

air in my lungs and it just wasn’t popping me out.  The rubber thing that surrounds you and attaches you to 

the kayak wouldn’t come off. So I’m underwater. 

The strange thing is that, while I’m realizing I need to get out of the water very quickly because I’m going 

to blackout or drown, I was thinking “Why isn’t my life flashing before my eyes? Why does everybody 

else have this experience?” All I kept thinking was I felt angry that the thing wasn’t working. I was 

pulling on this cord and nothing was happening. I was afraid and I was disappointed, but also I was 

thinking about my wife and daughter being potentially left behind. 

In that moment of panic, I wasn’t thinking clearly. From the sidelines and replaying it back, there are all 

kinds of things I should have done, or things I could have been doing. I probably shouldn’t have been 

panicking quite as much, because I had a paid instructor there. 

Was I in actual danger? Probably not, rationally looking at it. But at the time, I thought I was going to die, 

because I was trapped underwater and my air had basically run out. I couldn’t even see properly, which is 

something that was quite surprising. You know, a lot of people say in experiences where they have this 

really intense flight or fight, that everything becomes crystal clear and there’s clarity. I didn’t. 

I had tunnel vision. So I couldn’t see if there was anybody around me. I was underneath the water – it felt 

like a long time but probably wasn’t. And just as I felt like, “OK, this is it. I can’t stay under the water for 

any longer,” the instructor managed to lift the kayak and me up right away. He spun me around, and I took 

a gasp of air. I was so grateful to him! 

But the thing is—I had to get straight back in.

Alison: Oh, gosh…
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Chris: Because otherwise, what I was jokingly referring to as my “awesome new phobia” would have been 

a real phobia. So I had to go the next day to the actual river. 

Don’t be driven by fear. Don’t let fear cloud your judgment.

The first lesson I learned was not having your life flash before your eyes. The second lesson I learned: You 

can actually hold your breath a lot longer than you think. And the third lesson: You absolutely have to get 
back on the horse. 

You know the old phrase, “If you do something that scares you, you’ve got to do it again,” because 
otherwise it could seriously impact the rest of your life. 

That night I didn’t sleep a wink because I had the next morning to get up early for the next part of the class. 
I had all these crazy thoughts of “What if I drown?” “What if I don’t come back?” “This stupid birthday 

gift to myself …” “I could leave my daughter without a dad”. All these crazy thoughts were going through 
my head. But between my wife and I, we decided that I was going. 

And I’m glad I did, because I managed to get in the water to learn how not to tip over, which I could have 
done with learning as the first thing. When it came to actually going in the rapids, I said, “No, that’s it. I’m 

at my limit.” 

But I’d done a bit more, so I didn’t let it hold me back. And I think there’s a big lesson in that. 

You have to push through the things that scare you, even if they terrify you. You grow from it and 
learn from it. And it’s not the failure; it’s what you do to get yourself back up. I think that really 

makes a big difference to people. It’s not falling over, it’s getting back up.  

Alison: Wow. I challenge almost anyone to find a better example of that.  

Chris: The thing is, it was all voluntary. That’s the crazy part! Before that, I didn’t have a fear of water. I 
didn’t have a fear of drowning. Boats were fine and I usually enjoyed them. I thought it was going to be 

awesome and instead, it scared me half to death. 

Alison: Well, now you have another thing to share with people, right?
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Chris: Yeah, it’s embarrassing as well, but I will share it on my blog, because it was one of a number of 

things that were life challenges over the summer. It happened at the same time as a group of my really close 

friends were being attacked online.  

There was something going on with a couple of people, and it spread out to the whole group. So the whole 

group was being attacked because of something that a couple of people were accused of. 

It was funny how the lesson came at that time, because I was able to say, “Look, don’t be driven by fear. 

Don’t let fear cloud your judgment.” 

The fear caused by the people who are doing the attacking is huge. But if you focus on the good stuff, the 

people you’re helping, the people who are getting the benefit from what you do, you can’t let the people 

who are attacking dictate what you do. 

A lot of people were ready to give up over the summer because of these attacks. It’s sad because the people 

doing the attacking—that’s what they want. It’s like when people say terrorists hate us for our freedom.  

Well, if you take our freedom away, then they’ve won! It’s the same thing. 

So, it’s funny how it happened amongst all of this. I now have a perspective on the whole fear thing that I 

didn’t have before. It’s about fear tactics. It’s about trying to control people with fear. And we can’t allow 

fear to be our guidance. 

Going back to the start of the conversation, you have to think about whom you are serving. Who is 

your audience? Whom are you going to help? And try to downplay the nasty stuff.

Be wary of those inner and outer voices

Alison: Just to go into your experience as an entrepreneur, your first blog post was in the late 1990s?

Chris: It depends on your definition, actually. I started online with the bulletin boards with the old squeaky 
modems back in the late 1980s.  
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My first website was in 1994, and a couple of years later in 1996, I had a science fiction website where I 

used to write about science fiction, fantasy TV, films and books, because I was involved in a lot of online 

communities. 

I’d say it was a blog, because it was reverse chronological, so the newest stuff was on the top and people 

could comment through my guestbook.  So, maybe my first blog was 1996, but my first online diary/

journal, something that everybody would recognize as a blog, was 1998. So, I’ve been geeking out 

about this stuff for quite a long time.

Alison: I looked you up on archive.org, the Way Back Machine, and I’m going to mention something about 

that in a second. But I want to continue on fear, and not letting fear stop you. 

There was a blog post you wrote in 2010, after five years of striking out on your own. It did have the same 

theme. You were saying ‘I encourage people to not let fear stop you …  Grab opportunities that come up.’ 

I know that for a lot of small businesses, entrepreneurs like myself, it really is hard to not let those inner 

voices stop you, and not to grab what you could that’s right in front of you.

Chris: And it’s not just the inner voices. I think sometimes we forget that whom you surround 

yourself with can be nurturing and supportive and a positive influence—or it could be a negative 

influence that holds you back. We all have a mixture of both. We have people who are supporting, 

encouraging, motivating us, and holding us accountable. 

Then you’ll have people who will say, “Why are you doing that?” “Why are you rocking the boat?” Why 

are you throwing away the good stuff you already have?” “Why are you taking the risks?” Some people 

might think you have ideas above your station. 

I don’t know if you’re familiar with the crab bucket story, but apparently, if you put crabs in a bucket and 

one tries to climb out, all the others will try to drag it back.  

Sometimes your community or your network around you can be like that. Instead of pushing you forward, 

they’ll pull you back. 
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The inner voices, if you can get a handle on those, that’s really important. But part of that is 

surrounding yourself with people who are going to support and encourage you. I’m not saying 

disconnect from family and friends who aren’t supporting you, because very often they are doing that out of 

love. They don’t want to see you get hurt. 

But, if you can draw positive and encouraging people to you—people who will tell you the hard truths as 

well—then that’s the best thing for an entrepreneur. 

Because it won’t be an easy ride. It won’t always be smooth. 

And, as I said before, it’s not about not making mistakes. It’s not about bad things not happening. 

It’s about what happens afterwards. Do you get back up? Do you keep plowing on? Especially for 

anybody who’s self-employed—the income isn’t always level.  

So, you’ve got the confidence and inner gain concerns, but also you can have financial concerns. You are 

taking a risk. So, as well as the right mindset, you’ve got to have the right environment. And I think 

that includes getting a group of people around you to ask, “Am I doing the right thing and can you 

hold me accountable? Can you make sure I stick to what I said I was going to do?”

Alison: Who have been some of those people for you?

Chris: My wife is probably the person I’ve relied on most because she’s been on the whole journey with 

me. We met when I was earning 30 pounds a week.  So she’s seen me on the entire journey. Also there are 

people you would know, like Darren Rouse and Brian Clark. 

When the start-up I was involved with folded back in early 2007, they were the people who helped me get 

back on my feet. Aaron Wall, Darren, Brian.  They gave me my first links for my redeveloped website. 

They’ve always been people who I’ve looked to for advice and help, and to partner with as well. So there’s 

everybody from people you know, to people you wouldn’t recognize.

 Sean D’Souza from New Zealand has been awesome as well. I got to meet him a couple of years ago. I’d 

love to go back and see him again.  
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Authority Blogger and “analysis paralysis”

Alison: So anything with these people that you’re working on right now?

Chris: Hmmmm. Not that I can talk about.

Alison: You might want to a little bit about Authority Blogger. I did a really quick summary when we 

started out, but maybe you want to go into a little bit more of what you’re doing right now.

Chris: Authority Blogger is my flagship course and it’s about building that audience of people who know, 

like, trust you, and want to buy from you. I love it, not just because it pays the bills, but also because the 
people who join and the people that I talk to, have been absolutely wonderful. I love the people that join, 

and I like seeing the results that they get. 

Authority Blogger is one of those things that I did have a fear about launching. We talked about fear 

earlier. I procrastinated for a good 8-9 months. 

A couple of people basically gave me a boot of the behind, Liz Strauss, Darren, and a couple of other 

people. They said, “You’re crazy! You know this stuff works. You know people will get a lot of value out of 
this format. What’s holding you back?” 

I had this perfectionism and analysis paralysis in that I wanted to make it this huge, huge thing. And 
I did finally launch it but then I realized that I had to change it based on the reality of all the people who 

were going through it.  So I might as well have started it way earlier and not been (such a) perfectionist, 
because I had to work on it anyway. That was back in 2007. 

Initially I gave my coaching clients the material and worked through it with them, and got their feedback. 
And I then released it to a limited beater to a group, and then opened it up for real. 

I’m so glad I got over the analysis paralysis because it’s been really good. It’s sold every time I’ve 
offered it since 2007. It’s really my main thing that I do – that and the coaching have been the one 

constant. Everything else has changed over the years. 

Chris Garrett Interview

Chris Garrett Interview	
 ©Alison Cummings. All rights reserved.	
 	
Page 9 of 20
	


http://www.authorityblogger.com/
http://www.authorityblogger.com/
http://www.authorityblogger.com/
http://www.authorityblogger.com/
http://www.successful-blog.com/
http://www.successful-blog.com/


I’ve got nearly 200 people going through the 2011, version and there will be a 2012. And everybody gets 

lifetime access, so I can say that I’m not putting off anybody joining it. Everybody that joins gets all the 

new stuff that comes out.

Alison: It seems very popular. You have a waiting list too, don’t you?

Chris: There’s always been a waiting list of some variety. The reason why there is a waiting list now is 

because a lot of people who join, don’t want just the material. They want to get coaching calls with me. I 

usually give one or two coaching calls, depending on what the demand is going to be like.

But I have to close it because, obviously, I have to do those calls. The more people that take them up, the 

more time I have to dedicate. 

I’m going to be moving house twice, going to Australia, going to LA, going to the UK coming up, and I 

had to make sure that I had enough time before all that stuff happened. 

It’s something that will be going on sale 24/7 soon, but without the private coaching calls. That means I 

won’t have to keep opening and closing it. What limited it was how many people I could take on at once, 

because I want to give one-on-one attention. But, obviously, there’s only so much of me to go around. 

Alison: From having participated in Authority Rules and the Third Tribe, I know that you’re very careful 

that your approach is not about emphasizing profits. It’s about providing your audience, your students, 

more value. And building trust and loyalty.

Chris: I think there’s a couple of ways of approaching business. You could be a 5-star chef and have a 

small number of people who you charge a lot to, but they’ll still be delighted. At the other end of the scale, 

is the McDonalds. At the very bottom is the hot dog stand where you have to have thousands of customers 

paying not very much for something that’s not very nutritious. McDonald’s is one up from that. Highly 

systemized. 

Not taking anything away from fast food workers but they’re not highly skilled. I try to up be at the upper 

end of the spectrum, where I give a lot of attention and care. And I don’t need many customers because I’m 

charging quite a lot.  That’s not to say one is right and one is wrong. It just means that I don’t have to have 

a million page views a month. I don’t have to have an email list of 200,000. 
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In fact, most of the time when I launch a product, most people don’t know I’m even offering it. I don’t 

have to bombard my list. So, as a shy introvert, not making a big splash is good a thing. And also, I like that 

smaller group. I like giving that much attention. 

And that’s what I encourage other people to do as well. Charge what you’re worth, and you won’t to 

need to have as many customers. You’ll spend more time on making sure they get a good experience than 

getting refunds, and having to deal with the nightmare of having thousands and thousands of clients all at 

once. 

What bloggers and businesses ask Chris most often

Alison: What do you tend to get asked about most in terms of when you’re speaking—or your most 
popular blog post?

Chris: It depends on whom I’m speaking to. If I’m speaking to bloggers, most of the time they ask, “How 
can I get more traffic?” “How can I make more money?” “How do I get more comments?” 

If I’m speaking to business people, it tends to be, “How do I get more sales leads without wasting all my 
time?” 

Especially people who have heard about social media tend to say to me, “I can’t spend all day on Twitter, 
but I need to be doing this.”

When I speak to my coaching clients, very often when they start talking to me, they want to have the same 
exact same business as I’ve got. Then they quickly realize that they can’t be me, because I’m taken. But 

they can be them. 

When I’m talking to big companies, a lot of them ask how they can get some of this Internet stuff 

outsourced or systemized. How can they have checks and balances? There’s a lot of industries where giving 
their writer or blogger free reign would be suicide. So it depends on the audience I’m speaking to, really. 

It’s evolved over time. 
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Originally a lot of people would ask me why should I have a blog and how do I set one up? Now it’s kind 

of a given. A lot of the tactical stuff is about Twitter and Facebook. They assume they should have a blog. 

So it’s interesting to see how that’s changed.

Online marketing: What small businesses are missing

Alison: What do you think people are missing…when I say people I mean the small business owner, what 
do you think these people are missing or not looking at in online marketing?

Chris: I think one thing they’re not looking at is the engagement of their actual key prospect. 

Related to that, some of the people that come to me have been burned by magic bullets. 

I call it silver bullet poisoning. Because a lot of people work out, “OK, we need to get some more 
customers through the Internet, online sales.” 

And they make the shift from realizing that they need to do it through to becoming very, very tactical and 
looking at all these push button systems and these “make millions overnight” – all these wild claims that 

are compelling but not 100% truthful.  

And these magic bullets clearly don’t work. The only overnight successes I know took 10 years to 

make. 

All of us would love the magic wand that makes money shoot out of a computer. It just doesn’t happen. 

It’s a strange combination: You have to focus on whom you can most help, most want to help and can 
make the biggest impact for that’s a specific target audience. And you have to build a strategy of 

engaging those people. And the tactics pertaining to that strategy.

And it’s also what I was saying earlier about having the mindset and the environment, knowing that if 

you’ve got the skills. Do you need to outsource the skills? Do you need to develop the skills? 

It’s not about buying an e-book about a tactic and thinking that’s going to make the big difference. 

So it’s a combination of stuff that they do look at, and stuff they should look at. But it all comes down to 
you have to start with your strategy, and your strategy has to come out of what your actual goals are.
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Trends small businesses should be excited about

Alison: Can you identify 2-3 trends that these small business owners should be excited about?

Chris: Small business owners have never had the opportunity that they’ve got now to reach their 
audience in an interactive, fast, cheap, and effect way than they have now. 

If you go back in time, if you go back even to my old Fortune 100, 500 clients back when I worked for 
advertising agencies, to have that sort of reach you’d have to have TV, radio and print media access. 

You’d have to have a big, established brand. 

Now, you can go around these big Goliaths very easily and very quickly if you approach it correctly. 

You can have them come to you instead of having to constantly advertise. 

And they will be delighted and thank you for it: “Thank you for offering this product for me to buy, which 

is amazing.”

So that’s exciting and it’s a very fulfilling business to be in, being able to reach people and actually 

have an impact on them.  

I think the worry is that there is so much choice in terms of tools and tactics that it’s very easy to get caught 

up in all of that and forget about the actual business side. 

There are a lot of people who are making a lot of money on the speaking circuit, but not having to do it. 

(They are) giving people advice that is compelling to hear, but that might be misleading in terms of what 
they should actually be doing on day-to-day basis for their business. 

It is a real danger that people can spend all their time doing stuff that feels like their making 
progress, but actually doesn’t have a bottom-line impact. 

You always have to bring it back to keeping your business going. While you’re marketing your business, 
you have to be delivering the service that you’re promising. 

You can’t be spending all day chatting and calling it engagement. You can’t be spending all day 
blogging and calling it transparency and authenticity. You’ve got to pay the bills as well. 
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Fame: Why Chris would rather be the songwriter than the rock star

Alison: Just to go back to something you mentioned. You put your time in, building a career, and you really 

did transfer from different things. Like you said you started out with a blog, you had one called World ASP.

Chris: You really have done your homework, haven’t you?

Alison: And you really made a transition from early on, identifying new media and the opportunities there. 

I’m going to read something to you and see if you recognize this. It’s entitled “Star.” And it’s dated Friday, 

October 5, 2001: 

“I’ve never sought out fame. It’s not something that interests me. Looking at Posh and Becks, they 

can keep it. It would be nice to be known and respected in my industry. Is that still fame?” 

Do you recognize it?

Chris: Gosh …That’s something you’ve obviously gotten from the Way Back Machine. 

I think what prompted that was somebody set up an email list, which was a fan club for me. I was all of a 

sudden getting a lot of people reading my articles. Not just a normal amount of traffic, which you hope for, 
but I was getting a lot of attention all of a sudden, and it frightened me a bit.  

Later, I found out that this guy was bipolar, which if I had known at the time, I wouldn’t have been as 
afraid. It’s funny how things go in cycles, but the guy absolutely ripped in to me and attacked me. 

The guy had a big following, and was very popular. He had so much influence, he could have stopped me in 
my tracks then. I actually talked it over with my wife saying, “It’s not worth it. It’s not worth this heat.”  

So I was getting the good side and getting the bad side. All of a sudden people knew me, but at the time I 
didn’t feel like I had authority or influence. 

I just felt like suddenly I was in the spotlight, and I wasn’t sure if I deserved it. Wasn’t sure if I 
wanted it. 
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I stick to it  – I don’t think what we want is fame. I think it’s nice to have a good brand reputation, 

position, in whatever you want to call it, in your industry. I think that’s a good thing. 

I’ve always said to my brother, I’d rather be the songwriter than the rock star. It’s not about being the 

person that gets the adulation. It’s about making the impact, I think, that’s more important for me.

Truth, logic and perception vs. reality

Alison: That must be a tough balance though in terms of what people’s perceptions are and how you 

manage that.

Chris: It is tough. For a lot of people, perception is reality. Whatever you say isn’t going to change 

that. You’ve got to be very careful. 

I feel like we’re moving into a phase now where we almost have to be like politicians. I don’t check what I 

say. I kind of say what I feel. And sometimes, I think, “That could be taken out of context; I shouldn’t have 
said that.” But at the same time, you can only talk to the people who are ready to listen. 

It is difficult. I’m not sure if there ever will be a solution. We can’t all hire PR managers, can we?

Alison: No. Nor do we want to, I guess.

Chris: There’s a phrase somebody used the other day. It said, “don’t use logic to argue somebody out of an 
opinion that they didn’t use logic to get into.” I can’t remember the exact phrase, but it does make a lot of 

sense. If they haven’t arrived at a frame of mind through rational logic, then using logic isn’t going to 
persuade them. 

Using the facts, the truth, isn’t going to persuade them, because they’ve made up their mind. All you can 
do is focus on the nice people—the people you can and want to help—and try to forget about the rest 

of it.
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Most valued news source

Alison: Speaking about trying to focus on where the value is, etc. and the positive, there’s so much out 

there right now. So many different news sources. What do you end up counting on? What do you read every 
day, and why?

Chris: It’s a strange thing for a blogger to say but I stopped using Google Reader. I stopped reading blogs 
that way. I signed up to a couple of blogs via email. 

Most of what I get now, my feed, if you like, is Twitter. I follow probably too many people on Twitter, 
like 10,000 or something. 

I have a lot of lists, which helps. And I follow back anybody with whom I’ve had a conversation with in 
real life, on Twitter, in social media, via email. That’s why I follow so many people. If anybody’s had a 

conversation with me, even just a couple of @replies on Twitter, I follow them back. 

That’s how I find out about everything that’s important. If somebody has posted a new article, that’s where 

I see it. If there’s something interesting happening in the industry, that’s how I find out. 

I have a Twitter list called “Canada.” So anything Canada or Calgary related, that’s where I find out about 

it. It means I don’t have to read as many websites, because if it’s important, it kind of bubbles up to the top.

Alison: That’s good advice. 

Alison’s Proust Questionnaire: Chris’s responses 

Alison: I wanted to just conclude with you by doing a short little questionnaire that’s a combination of the 

Proust questionnaire and Alison’s questionnaire. 

Coffee or tea?
Chris: Coffee, very much so! I do like ice tea though. Since I moved to North America, I’ve got a taste for 

ice tea. I was brought up on English tea and, to be honest, I can take it or leave it. But I love coffee. And it 

doesn’t have to be the good stuff. I’m addicted to Tim Hortons.

Alison: For people who don’t know, it’s a Canadian institution.
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Chris: Yes. It’s a typical donut place, but it’s very much close to the heart of many Canadians. 

Mac or PC?
Chris: Mac. My career was built on PC right up until around 2005-06, and I haven’t looked back since. I 

actually didn’t want a Mac in the first place. I was developing a computer system that required Unix. AND 

I tried to get this computer working on a wireless network using Linux. Couldn’t do it. Spent so much time 

and money trying to solve the problem, I went out and got a Mac. Because under the hood, Mac is a Unix 

machine. 

So that’s a really geeky explanation. But it wasn’t because I got religion. A lot of people are Mac fan boys. 

But I like the reliability, the build quality and the operating system so I’ve never looked back. So very 

much Mac.

Cat, dog or goldfish?
Chris: Cat and dog. I’ve got a cocker spaniel coming up on 4 years old and a 17-year-old cat. If I had to 

choose … I wouldn’t want to choose. But I am probably more of a cat person, because I’ve had only two 

dogs and several cats.

Favorite DC Comics’ character?
Chris: DC Comics’ character … Ah, interesting, because Marvel is my favorite. My favorite DC is 

probably either Green Lantern or The Flash ... Let me think … The theme of this conversation has been 

very much about fear, so I’m going to go with Green Lantern.

Alison: You actually were going to be a comics illustrator.

Chris: Yeah, until I realized I wouldn’t make any money at it. I left school firmly believing I was going to 

be an illustrator or cartoonist or comic book illustrator. 

I sent off some greeting card ideas to Hallmark, and they actually sent back some awesome feedback, 

which later I found out that they never did. If they sent you a letter at all, it was a boilerplate. So it was 

really encouraging. But I took it as a rejection, so I was deflated. I was young. I only sent my ideas off to 

one company. How crazy is that? So I got great feedback from the first company I sent them to, and I gave 

up. 
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Alison: Well maybe like Scott Adams from Dilbert, maybe you can end up with something from the social 

media front.

Chris: Maybe. One of the reasons why I didn’t go into cartooning as well is because I couldn’t keep 

coming up with funny ideas. I kept coming up with ideas, they just weren’t funny enough.

Alison: That could be a problem … 

You’re most marked characteristic?
Chris: Shyness, I think.

Words or phrases that you most overuse?
Chris: I’ve got so many. My friends in the business keep telling me about them. 

“What’s in it for me?” is one. “Progress rather than perfection.” Oh, there are so many … “Common sense 

is seldom common practice.” I come out with them all the time. And most of them I didn’t invent; I just 

acquired them along the way.

Alison: Sometimes it depends on whom you’re hanging out with. That happens to me.

Chris: I’ve picked up a few Canadianisms but I’ll not embarrass myself by saying them.

Alison: Oh, come on!

Chris: One of our friends is from New Foundland; he’s a “Newfie.” So I’ve picked up his phrases. 

“Where’s he at?” What does that even mean, “Where’s he at?” 

Alison: Politically? Literally?

Chris: When he answers the phone, he’ll say, “How you at?” Oh, ‘how are you doing?’ Right. 

Alison: It’s like Yoda-speak or something.

Chris: Yeah, so I’ve been picking up a lot of those.  
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Favorite gadget, app or software?
Chris: My iPhone. My daughter calls my iPhone my “electronic baby,” because I carry it everywhere with 

me. I dropped it and cracked the screen, which was horrifying. Yes, I’m kind of attached to it by umbilical. 

So it’s probably my favorite.

Biggest pet peeve?
Chris: My biggest pet peeve … People who attack other people out of jealousy or people who criticize just 

because they’re visible. I see a lot of people criticizing Chris Brogan for example, and it’s just because 

they’re jealous because they want his customers. Or his success is somehow diminishing them. That’s my 

biggest pet peeve I think. Why can’t we all be nice and get along together?

Alison: Exactly. 

Something you’re really good at and something you’re really not so good at?
Chris: I’m really bad at all sports. You name it. I can’t catch, throw, kick anything. 

Something I’m really good at … Probably my main strength is explaining things to people. Taking 

something difficult and explaining it simply. I don’t think I’m unique in that, but that’s the thing people 

have most often commented on in the past.

What or who inspires you?
Chris: I’m inspired by anybody who achieves what they set out to do. When I read biographies, it’s not just 

about famous people who have done massive financial things. It’s people who either overcome something 

or achieved something that they set out to do. My clients actually inspire me a lot and motivate me. The 

guy that got trapped under the rock when he was rock climbing and had to chop off his own arm. They’re 

the people that inspire me.

What do you take on your pizza?
Chris: I’m not allowed pizza right now. I’m on a diet.

Alison: So then, what’s your favorite vegetable smoothie recipe? (Related to a Google+ post in which Chris 

asked people to share recipes.)
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Chris: I don’t like vegetables. I’m building up the courage to have a vegetable smoothie. 

On pizza, I like pepperoni pizza. But I’m not allowed to have it … If it had to be a smoothie, it wouldn’t be 

a vegetable one right now. It would be strawberry and banana. 

Alison: Going to have to be tricked into not tasting the vegetables, right?

Chris: Yeah, I’ve been trying and trying to work up the courage. I bought a blender and everything. It sits 

there, looking at me, mocking.

Your greatest extravagance?

Chris: Travel. 

Your idea of perfect happiness?
Chris: I’m probably happiest when we are traveling. When we’re traveling as a family, and we all get to 

see somewhere new and awesome and cool. And we’re all together and happy. That’s happiness for me.

Alison: Well Chris thanks so much for your time. You’re so generous. We went over our original allotment 

and I just enjoyed hearing your different thoughts on things. 

It’s been a pleasure to be part of the Third Tribe and Authority Rules, to learn from you, Sonia (Simone) 

and the rest. I just want end on a positive note because it’s been kind of a tough summer.

Chris: And I enjoyed talking to you. It was good. 
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Hope you enjoyed this interview!  
You will find more at AlisonCummings.com/podcasts.

Have someone to suggest for an interview?
Drop me a line. I welcome your input.
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